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Lecture #1: Advertising 

FOR IMMEDIATE RELEASE 

 

Contact: Lori Donovan 

123 Workaholic Blvd. 

Night Owl, PA 18036 

Phone: 610-555-6168 

E-mail: lori@mymail.com  

 

NO GUTS, NO GLORY: THE ROMANCE AUTHOR'S GUIDE TO SELF 

PROMOTION 

(Coopersburg, PA) -- Polling authors from various on-line writing communities 

including; the HEAIndustry, Paranormal Romance and ChickLit e-groups, romance 

writer Lori Donovan uncovered some intriguing statistics on author self-promotion. 

TOP FIVE WAYS TO PROMOTE 

1. Advertising 

2. Signings/Appearances 

3. Newspaper/Magazines 

4. Internet (Publisher, Self, Other) 

5. Giveaways 

Today we'll spend some time on the number one way to spread the word, advertising.  

"Many a small thing has been made large by the right kind of advertising." --Mark Twain  

As a romance writer, you have an extraordinarily large number of options when it comes 

to advertising. The most common, least expensive, and most effective for our business is 

print. Again, the options are as wide-ranging as the genres and periods we write about. 

Let's start with the most affordable and work our way up to Nora  

Robert's ad budget, shall we?  

SMALL FRY, BIG POTATO 



NO Guts, No Glory:                                                              Lori Donovan 

The Writer’s Guide to Self Promotion                                August 2002 

 

P a g e  | 2 

From the Heart Romance Writers is chapter #177 of the  

Romance Writers of America®. 

 

Copyright (c) 2001-2013, From the Heart Romance Writers. All rights reserved. 

Do not copy any images or text without permission. 

 

If you're like me, an e-published or small press author with no real budget and a big need 

to spread the word, you need all the penny-saving publicity you can get your hands on. 

Here are some places to look: 

o Small town, borough, township, newspapers. (Especially if you'll be doing a signing in 

a mom-and-pop store, etc.) 

 

o Church bulletins (if you write sweet or inspirational tales) 

 

o Placemats (yes, I said placemats... popular diners often have placemats featuring local 

wares. I don't know about you, but when I'm at the diner with my two children under six 

the contents of the placemat often becomes VERY interesting.) 

 

o Community bulletin boards. Supermarkets, libraries, recreation centers. If it's not too 

racy, why not hang some posters, postcards, signing notices, etc.  

 

o TV Community Bulletin Boards. Two of my local cable companies have bulletin 

boards that advertise events, shops, etc. They are print ads that run constantly on a low 

channel on the "dial". This is especially good if you'll be doing a signing, speaking or 

doing any other type of public appearance. 

 

o Radio. I got friendly with the local DJs of a country station. We used to banter off the 

air (and sometimes on). One day I told them what I did for a living and the next thing you 

know, I was offering "Romance Tips" throughout the month of February.  

 

There are MANY others and most will be unique to where you live or where you'll be 

appearing. Check out the market. Ask friends what they read, what periodicals they pick 

up for free in the supermarket, etc. 

TAKING IT UP A NOTCH 

Romance Sells (www.rwanational.org) 

RWA's Romance $ells features advertisements for new romance titles, plus articles of 

special interest to booksellers, including tips for increasing their sales through romance. It 

is a handsome 5" x 8" booklet, professionally designed and printed in two colors. 

Advertisements are offered by the full page only and will be placed  

on a first-come, first-served basis for $175.00 each. Mailed to over 6,100 booksellers and 

http://www.rwanational.org/
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librarians, as well as over 100 editors and agents. 

 

Romance Writer's Report (www.rwanational.org) 

RWA's monthly industry magazine. Ad sizes range from 1/6 to full page to inside and 

back cover. Rates range from $100 to $800 respectively. Circulation of 8,400+ includes 

romance writers, editors, agents and librarians.  

Affair de Coeur (http://www.affairedecoeur.com/) 

Ads in this romance reader review magazine range anywhere from $200 to $900. I have 

to be honest and say I have never seen this publication. Their website doesn't do much for 

me (it hasn't been updated in MANY months) but there are authors who swear by them. 

Do what I plan to do... order a copy and ask for their circulation figures and 

demographics before placing an ad. 

Romantic Times 

The mother ship of romance readers and writers. If you can make it there you can make 

it...Ok, so you get it, this is the big time. I highly recommend if you are limited in your 

funding you do one of two things:  

 

1) Get your publisher to pay for the ad, if they have the resources,  

 

2) share the ad with other writers (from your publisher, from a writer's group, etc.). I 

don't recommend a small ad. Even RT's small ads come with hefty price tags and the 

miniscule amount of attention you'll garner from the smallest space just isn't worth your 

hard earned royalties. RT's ads range from $520 to $3600, but the audience is captive, to 

say the least.  

BRAVE NEW WORLD 

The internet has provided us with a brand new canvas on which to advertise. Many 

reviewer and reader sites have banner ad space available. Even low end ads cost money, 

so before you jump at that $20 banner on www.romancingthenet.com (not a real address) 

find out what kind of hits they are getting, and just like a print publication, ask for 

whatever demographic and circulation figures they have available. If a site is only getting 

50 hits a month, it's not worth your $20.  

http://www.rwanational.org/
http://www.affairedecoeur.com/
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Writerspace: (www.writerspace.com)  

Writerspace is a fantastic venue for mid-list authors. You will find an occasional e-

pubbed author or bestseller in their midst, but for the most part, it's a great place to 

advertise if you can afford $50-100 per month. If you have a website and you don't want 

to spend hours promoting yourself at every Tom, Dick and Harry Romance site on the 

net, this is the place to go. Again (broken record), read over their circulation and 

demographics before investing.  

Romantic Times: (www.romantictimes.com) 

Just like the periodical, RT's website is the quintessential site for romance junkies. 

Depending on your advertising budget you can reach as few as 1,500 visitors ($100) to as 

many as 31,000 visitors ($1500) per month  

Romance Reader Sites:There are dozens.  

The best way to find the right one for you is to do a Google or Yahoo search. It's a time 

investment, but because they are so unique to various types of romance genres, you really 

need to find the ones that suit you. We'll talk more about the Internet in Lecture #4. 

HOMEWORK: Come up with an advertisng game plan for your next book.  

For the sake of this exercise, include: one national placement, two regional ads and five 

cheapies or freebies. If you have a limited budget, your plan can have you sharing a big 

budget ad with other authors with your publisher, in your chapter, etc. Figure out how 

you can most effectively use what you have at your disposal. If you have questions along 

the way, ask!  

 

LESSON 2: SPEAK FOR YOURSELF 

Part I: Wherever You Go, There You Are 

Remember, to an agent or editor a great author is like sinfully rich and smooth chocolate 

cake, but a great author who isn't afraid to self-promote is like discovering, after the fact, 

that the same cake is FAT FREE. 

http://www.writerspace.com/
http://www.romantictimes.com/
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Public Speaking Opportunities 

-- RWA Chapters 

Suzanne Brockman has commented that this was a BIG part of getting her break. She 

spoke EVERYWHERE. And everywhere she spoke she took books along. She handed 

out flyers. She was memorable. If you're afraid to speak on your own, find a partner and 

work together, but do this. It's great promotion. 

-- RWA conventions 

Ditto on the above, but with a much bigger audience. :) 

-- Rotary, Service Organizations 

 

-- Junior League 

Both of these types of groups are ALWAYS looking to fill luncheon and breakfast slots 

with something new. Most of them have been around so long that they have tapped the 

local well of interesting and fresh speakers. Find and angle and go for it.  

--Libraries 

 

No explanation needed. Libraries are hungry for unique programming. You're the perfect 

fat free snack! 

-- Book Sellers 

 

As we learned during our discussion this week, if you can talk like Cliff Claven you can 

get yourself into a book store! Convince the gatekeeper that you've got something to offer 

that no one else does and that you'll help with publicity. If you can convince them that 

you'll get people into their store, they'll be sure to put you on their schedule. 

-- Alumni Events 

 

College graduates... contact your alma mater. They are always looking for students to 

write about, have visit during special events on campus, etc.  
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--Colleges/Universities 

As was so accurately pointed out during our discussion this week, this can be a wonderful 

place to present a lecture on publishing, romance writing, e-publishing, etc.  

Signing Opportunities 

-- Book Sellers 

-- Libraries 

-- Community Events 

-- Conventions 

Part II: The Press Kit 

The following are the essential elements of the press kit.  

 Author Bio: The resume of your writing career; two pages max. 

 Professional Photo: b/w or color head and shoulder shot; glossy recommended - 

size can range from 2x2 to 5x7, name address, phone, website on back, plus book 

title and release date; include photo credit and photo rights release. 

 Bibliography: List all book past, present and future; provide publisher name and 

date; also might include information on  

your achievements and life goals as a writer, or how you got started. 

 Business Card 

 Clippings: Newspaper, magazine, or romance industry articles about you or 

perhaps about the topic of your book. 

These can be added at your discretion 

 Press release 

 Romance Industry Statistics: http://www.rwanational.org/statistics.stm 

 Positive press about the romance industry 

 Information about your publisher 

http://www.rwanational.org/statistics.stm
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 Book cover flat or a color copy of your cover 

 Bookmark, promotional postcard, newsletter, etc. 

 Self interview  

 A fact sheet (variation on self-interview) 

 Media interview (if applicable) 

 Book Signing Information 

 Photo page of book signing event 

 Clippings of articles you have written 

 Writing contests you've won 

 Writing awards you've won 

 Reviews  

 Reader's comments/quotes 

 Writer's comments/quotes 

 Special promotional giveaway item (if applicable, that ties into your book)  

What should a press release look like?  

 Double spaced, one inch margins 

 One page if possible  

 Header: see top of this handout 

 Third person, informal  

 Begin with a headline (hook `em) 

 Keep paragraphs short (two/three sentences) 

 Begin paragraphs with action oriented verbs 

 Include one or two quotes 

 Leave as much white space as possible 

 End with: # # # 
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Who Should You It Send To?  

 Newspapers 

 Magazines (local, regional, trade) 

 Radio (only if they have news and/or talk programming) 

 Television (local, regional - heck, even national if you have a hook) 

 Alumni Newsletter/Magazine 

 Libraries 

 Local/Regional Book Sellers 

 Potential Speaking Engagements  

You Don't Have to Be A Pirate to Have a Great Hook  

Be creative! Holly Jacobs gave away pink ladies razors with a bookmark attached to 

promote her book, I WAXED MY LEGS FOR THIS. Susan Grant used her day job as a 

747 pilot to bring herself "brand recognition" dubbing her novels as "aviation romance". 

She has since been noted in several places as having "invented aviation romance." Jim 

and Nikoo McGoldrick used and continue to use the hook of writing as a husband and 

wife team. Their press kit, is filled with interesting tidbits about how they met, how they 

started writing together and what it's like to be married to a romance writer. Hooks can be 

related to the setting of your book, the time of year, a holiday, a historical event, the 

opportunities are endless. Unleash  

your creative imagination and let it run wild.  

IT'S NOT ENOUGH TO SEND A PRESS KIT - YOU MUST FOLLOW UP!  

A friendly call checking to see if your press kit was received is a great reminder and an 

even better opportunity to impress them a second time. Don't be afraid - they need you.  

HOMEWORK: Create a brief press release about some aspect of your work.  

Pretend you're going to be signing at the White House. That you're book is being made 

into a TV Movie... That you've just signed a $3 million dollar contract.... or write a 

genuine piece on the release of your next book, signings you may be doing, etc. No more 

than one page in length. Follow the format above for your own practice, but you may post 

it here for us to see.  
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Lesson #3: INTERNET PROMOTION & Giveaways 

WEB HOSTING PROVIDERS  

First, check with your internet service provider. You may already get a certain amount of 

free web space with your internet account. It will not be a personalized address, but you 

can do something like: www.earthlink.lorischadler.net  

Free Hosting  

 Geocities www.geocities.com (example: www.geocities.lorischadler.com) 

 Angelfire/Lycos http://angelfire.lycos.com 

 AOL Hometown http://hometown.aol.com  

Cost Per Hosting 

 Geocities Pro www.geocities.com (example: www.your-name- here.com) $8.95 

month, plus one-time set-up fee $15 -- 25 mg disk space, 5 e-mail accounts, etc.) 

 Easy Space www.easyspace.com $17-25 domain registration, $45/yr. Hosting 30 

mg., multi-alias e-mail, etc. 

 Writerspace www.writerspace.com $39.95-150/month, includes multi-tier 

promotional servicesHTML Tutorials If you don't know the first thing about 

designing a web page, there are web pages out there that can help guide you 

through your first solo attempt.  

 www.webmonkey.com 

 www.htmlgoodies.com 

 www.builder.com  

HTML Design Programs 

(If You Build It, They Will Come) 

Once you've mastered basic HTML, I advise buying a good software program (or 

downloading one free www.zdnet.com). Most of them are excellent learn as you go tools. 

You don't have to be web savy to do sharp pages. These programs practically make them 

for you.  

http://www.geocities.com/
http://angelfire.lycos.com/
http://hometown.aol.com/
http://www.easyspace.com/
http://www.writerspace.com/
http://www.webmonkey.com/
http://www.htmlgoodies.com/
http://www.builder.com/
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* Adobe PageMill - www.adobe.com 

* Dreamweaver - www.macromedia.com  

What to Include On Your Website  

Novice websites should include: a bio of the author, short excerpts from your manuscripts 

and/or works-in-progress, links to things that are relevant to your writing, and of course, 

a way to contact you. 

Professional author website should include all of the above, but also: news and 

announcements, public appearance schedule, links to your e-news or bulletin boards if 

you have them, cover art, links to your publisher(s), contest information, and a publicity 

shot of yourself. 

The BEST author sites I have come across include information for READERS, 

WRITERS and BOOK SELLERS.  

WEB SUCCESSES & WEB BOO-BOOS  

Some of Romance's Best Websites  

 http://www.stephaniebond.com (Stephanie Bond) 

 http://www.suzannebrockmann.com/ (Suzanne Brockman) 

 http://www.romancejournal.com/grant/default.htm (Susan Grant) 

 http://www.annlawrence.com/ (Ann Lawrence) 

 http://www.debbiemacomber.com/ (Debbie Macomber)  

Web Design Mistakes  

 Graphic Intensive - If it takes too long to load, they will move on to something 

else. 

 Special Effects - cute for about 10 seconds, but in the long run it will take up too 

much of your bandwidth and too much of the readers time. Remember: simple, 

clean, informative. 

 TMI: Why Buy the Cow if the Milk Is Free - tease them with a bit of your story, 

but be careful not to reveal too much. 

http://www.adobe.com/
http://www.macromedia.com/
http://www.stephaniebond.com/
http://www.suzannebrockmann.com/
http://www.romancejournal.com/grant/default.htm
http://www.annlawrence.com/
http://www.debbiemacomber.com/
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 TMI: Psychos and Perfects and Scumbags, Oh My! - Keep your personal life OFF 

your website. You may want to share snapshots of your kids with your readers, 

but keep in mind Mable from Peoria might be Gus from the penitentiary.  

Bulletin Boards, Webrings and Newgroups  

 www.ikonboard.com (Bulletin Boards) 

 http://www.likesbooks.com/aarring.html (All About Romance Web Ring) 

 http://romance-central.com/RisingStars/ring.htm (Rising Stars of Romance Ring) 

 http://www.suspenseromancewriters.com/webrings.cfm (Suspense Romance 

Ring) 

 www.blogger.com (New type of new/bulletin board) 

 www.ezboard.com (free message boards) 

 www.groups.yahoo.com (Newsgroups)  

GIVEAWAYS  

Top 5 Promotional Items (same impromptu poll) 

 

1. Magnets 

2. Pens 

3. Bookmarks, Postcards, Cover Flaps 

4. Chip Clips 

5. Post-It Notes  

Promotional Items on the Web  

 www.promocity.com (Promo City) 

 www.earthlydelights.com (specifically for author promotions) 

 www.epromos.com (E-promos) 

 www.catalog.pens.com (National Pen)  

   

 

http://www.likesbooks.com/aarring.html
http://romance-central.com/RisingStars/ring.htm
http://www.suspenseromancewriters.com/webrings.cfm
http://www.blogger.com/
http://www.ezboard.com/
http://www.groups.yahoo.com/
http://www.promocity.com/
http://www.earthlydelights.com/
http://www.epromos.com/
http://www.catalog.pens.com/

