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Course Description:  

This class will examine how to write for online media such as Examiner, Demand 

Studios, Suite 101, eHow, etc., to build a writer’s platform to help the author get 

published. We will examine the benefits for writers, especially for those who write 

fiction, what skills are needed, where to find the media, and how to get started. 

About the Instructor: 

Pat Hauldren is a book editor for Cyberwizard Productions and a freelance writer and 

editor whose articles have appeared in over 600 print newspapers nation-wide and 

millions online. Pat has published articles, short stories, poetry, and Japanese Noh 

Drama. She’s working on her 3rd novel and teaching writers workshops locally, online, 

and overseas.  

Pat is a member of the Romance Writers of America (RWA®), DFW Writers’ Workshop 

(DFWWW), North Texas Speculative Fiction Workshop (NTSFW), Writers’ Guild of 

America, Frisco Writers’ Group, and more online writing groups than can be mentioned 

here. Find out more about Pat Hauldren at www.pathauldren.com or write her at Pat @ 

PatHauldren . com (without the spaces).  

 1: What is my goal?  
Description: This class will examine how to:  

write for online media such as Examiner, Demand Studios, Suite 101, eHow, etc.,  

examine how online media such as blogs and websites help us  

examine social media to promote our “stuff”  

build a writer’s platform to help the author get published,  

examine the benefits for writers, especially for those who write fiction,  

what skills are needed,  

where to find the media, and  

how to get started.  

 

 

 

http://www.pathauldren.com/
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Here’s a little bit of my story.  

As you’ve read in my bio and my signature after my posts, I write 5 columns for an online news 
media called Examiner.com. I also write for other venues, like Demand Studios, various 
freelance writing sites, and two local online news media: North Texas eNews and Beacon-
News.com.  

What got me started in writing articles along with my fiction?  

A few years ago, I realized that just writing a novel was extremely frustrating. (Anyone noticed? 
LOL) I’m unable to work due to a disability and as a result, really missed the affirmation a regular 
paycheck offered (not to mention the hit to my poor ego. Believe me, SSD is not much of an ego 
boost. ) I realized that I needed a bit more than hiding at my desk for 6 months or more 
writing a novel. Even writing short stories, while greatly satisfying to see my story in print and 
get a bit of $$ in the process, didn’t really help my ego, nor my bank account, on a regular basis.  

Yes, I admit it. I craved recognition and affirmation that I was a “writer”, a “real writer”, not just 
a wannabe hack who likes to talk to herself and daydream. It’s a terrible fault, I thought at the 
time, but came to realize, I wasn’t the only one. All writers have this “fault” to some degree. It’s 
what makes us human.  

What do to do about it?  

I delved into online media opportunities. I tried everything, from freelance writing to pumping 
out articles like a machine, from reviewing books to blogging. All were very informative, but I 
wasn’t getting much writing done on my novel! So, I had to learn to select the media I wanted, 
and focus.  

I had to sit down and think about what I really wanted out of online media and how best to use 
those needs without sacrificing my true love, fiction. I had to ask:  

What do I want out of writing for online media?  

Most of us will agree that we want to grow an audience. But that’s more than just wishing, it’s a 
necessity for us authors. Without readers buying our books and other works, we are still writers, 
but we aren’t selling writers.  

Question of the day: If an agent or editor has two equally well-written manuscripts in hand and 
has to choose just one to publish, which one will she choose?  

A. Manuscript A: the manuscript sent in on blind submission …. OR  

B. Manuscript C: the manuscript sent in on blind submission, and the author writes for online 
media, states so in her query letter, revealing that she has a “canned” audience lined up to read 
her book?  

I think you can see that our goal here in this class is to  

a) get your name out there &  
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b) build an audience to increase your book sales when you’re ready.  

Now, let’s get started.  

 DISCUSSION 1: Your passions  

Today's discussion is fairly easy. We talked about making choices. So now, we will attempt to 
make some choices. When writing for online media, the biggest plus is writing with passion 
and/or writing about topics you’re passionate about, even if they don't directly relate to your 
current book or project. So today I'm asking: What are you passionate about? I'm not talking 
about the usual stuff. "Oh, I like to read." "Oh, I like to write." That's part of our professional life 
and is a good start, but there's more in there, deep inside your psyche, lurking, itching to get 
out. Not sure?  

QUESTIONS: Ask yourself these questions. Feel free to discuss them here if you wish.  

What (or who LOL) do I dream about at night?  

What did I want to be when I grew up? (no matter how wild and crazy that might be, that's 
probably a hidden passion)  

What do I wish I could do, but can't? (for whatever reason)  

What kind of books do I read just for fun? (or better yet, what kind of books do I sneak out 
of the bookstore, not wanting others to know I read for fun?)  

What's your favorite color? Do you know why?  

 

And, etc. You could probably make up your own questions. I'll be interested to hear your 
answers. I'll provide mine later today. 

 

 3 Pros & Cons for writing for online media  
PROS:  

What are the benefits to writing for online media vs other media?  

Networking  

Flexible schedule  

Hone writing skills  

Work from home or anywhere  

Pay it forward  

Build a platform/audience (our goal!)  
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$  

Have fun! 



First, we’ll look at networking:  

Never underestimate the power of networking!  
And if I don’t get anything else across in this class, remember…..  

Never underestimate the power of networking!  
What does that mean?  

While we are working on our novels and short stories, while we are writing for online media, 
while we are posting on Twitter and Facebook, remember that our “virtual face” is always out 
there.  

Networking isn’t just schmoozing an editor or agent at a bar during a writing conference (though 
that’s certainly a great way to schmooze ). Networking is everything we type in the virtual 
world as well, whether it’s an article or blog post or book review or a reply to a reader, 
everything that’s online gets read by someone. Word-of-mouth on the internet is “viral,” 
meaning it can explode like an epidemic and that explosion can be a good explosion of interest, 
or not so good, resulting in turning people off from reading your work forever.   
Writers remember: Your job is to GROW an audience, not turn them away . Like Spring 
gardeners, we must plant those seeds of interest and curiosity, carefully water and nourish 
them, and cultivate their growth with respect, understanding, and caring.  

All this might sound like a lot of work, but it really isn’t. It’s as simple as being nice. Sometimes 
we may have a problem with “nice”, I know I have my days LOL, but it isn’t much more than 
that. And, we’ll talk more about that tomorrow.  

When you decide you want to grow an audience and nourish it to fruition, which means, they 
are hooked not just on our writing and interests, but on our name (ie, “name recognition”), it’s 
time to make some decisions.  

We aren’t on the silver screen, we are on the LED/plasma/whatever screen, the smaller one 
(you know, back in the day, using “LED” meant there was a difference between the computer 
screen and the TV, but not anymore. Times, they are a-changing!) , so we must look at ourselves 
honestly before we can determine how to present ourselves publically.  
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Take a look at the list of benefits for writing for online media and ask yourself:  

WHAT’S IMPORTANT FOR ME?  

Flexible schedule? Do you need to set your own deadlines? Or set deadlines aren’t a problem? 
How much time do you wish to devote to writing for online media and away from writing your 
novel?  

Hone Writing Skills: The more we write, the better we get. You’ve probably heard the saying 
about given enough monkeys, even they could eventually write Shakespeare? (My jury is still out 
on that one LOL)  

Shakespeare is quite unique and considered by many to be the greatest playwright of all time, 
although he didn’t start out that way. He learned by doing. He didn’t start out wisely verbose in 
iambic pentameter, the meter that he almost always used. He learned his craft by doing his 
craft.  

He didn’t begin as a writer. He started as an actor, just like we probably didn’t start out as a 
writer. We were readers first, avid readers who picked up clues, often subconsciously, absorbing 
them into our gray matter by visual osmosis.  

Shakespeare didn’t start out famous and most of us probably aren’t starting out famous either. 
Shakespeare didn’t get his plays collected and published until about 7 years after his death. (And 
during that time, there were much more popular publications of his works in “Christian” format 
where authors removed the naughty bits. Those became bestsellers long before Shakespeare’s 
original works ever did.)  

And Shakespeare didn’t write in a vacuum. He had help—other writers, collaborators, actors. 
We can’t write in a vacuum either. Oh, we can try, but eventually, our brain will say, “Enough!” 
and yearn for company, especially the company of people who understand us, i.e., other 
writers. This is where writing groups come in handy, both online and live.  

Most of us are starting from ground zero, trying to “boot” ourselves up with our shoestrings. 
One method to get a “leg up”, a “foot in the door”, and so on, is to just start doing what you are 
doing—writing. The more you write, the better you will get.  

Work from home or anywhere: Yep, just like when you are writing your novel, you can work at 
home in your pjs, at a coffee shop, or library. It’s all your choice. It’s portable and convenient 
(the hallmark of the 21st century writer!).  

Build a platform/audience: By writing for online media--whether it’s your blog, someone else’s 
blog, unpaid or paid news media, ‘for the love’ ezines--you are accomplishing your goal of 
building an audience. You’ll start small, that’s a given, but with patience and time, your audience 
will grow.  

That’s why it’s important we make some choices in what is important for us. This is no overnight 
success story. This is one method to gather readers and because it does take a bit of time, and 
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because it is an ongoing process, (like any process) a little faith is involved—faith in yourself and 
in your writing. Cliché’s notwithstanding, “If you build it, …. “ 

And that’s why it’s important that you:  

Have fun! By enjoying your writing foray into online media, the tasks will be far less tedious than 
if you forced yourself to write about topics you have no interest in. (That’s why we discussed our 
passions earlier.) This is one area where you can make some fun choices.)  

You write your novels in genres you enjoy reading, yes? (Well, most of us do , however, many 
famous authors have worn their “porn hacker” hats to make ends meet in tough times. I’m not 
suggesting we do this, btw .)  

The same is true of writing for online media, even more so. When writing about topics we enjoy, 
the writing goes easier, the time passes by quicker, and before you know it, voila! Your book is 
published and you’ve a million or so readers world-wide!  

(And, what if only a fraction of those million readers go buy your book? And then, that fraction 
tells another fraction, hey, I just read this cool book! And your readers will say, yeah, I met her on 
“The Nerdy Nerd News” online, check this out!)  

$$: Now that we’re having a blast thinking about writing for online media, let’s talk money. 
Honestly, you won’t get rich. This class isn’t targeted for the professional freelance writer. This 
class assumes the student isn’t looking for a career as a journalist. Not that journalism isn’t a 
great career (though, like America’s teachers, with a lot of layoffs and an uncertain job future 
lately), but it’s not the focus of this class.  

You can choose to write for free if you wish. There are many good websites out there who pay 
nothing but recognition, and some are very good for that. However, in this class, we’ll focus on 
writing and getting paid either in dollars or paying it forward with blogs and blog tours. (A few 
bucks in our bank is always a good thing.)  

How much you earn will depend on whom you write for and how much you write. I don’t make 
enough to buy a new car at the end of the year, but I make enough to take several writing 
conferences around the nation, pay my online writing workshop dues, and report it to the IRS. 
(Can’t get away from that, can we?)  

While this is no money tree, we can make a few $$.  

We will discuss $$ and resources at the end of this class. I’ll have a handout for links to various 
resources and advice on how to set up your accounts, though please remember, it’s only advice 
from my own experience, and not offered as an accountant or CPA or legal advice. It’s only 
meant to share what I do and how I do it. I cannot legally advise you on your bank or financing 
issues. I can, however, offer resources to help you get legal, financial advice, and I’m sure there 
are students on here who can also help.  

 



EXAMINING ONLINE MEDIA©                          Pat Hauldren www.pathauldren.com  
 

From the Heart Romance Writers is chapter #177  

of the Romance Writers of America®. 

 

Copyright (c) 2001-2013, From the Heart Romance Writers. All rights reserved. 

Do not copy any images or text without permission. 

CONS:  

What are the cons to writing for online media?  

$  

Can be time consuming (control!)  

Focus (wrong topics may not help)  

 

Writing for online media, like writing for anything else, requires focus. We must focus on our 
goals and remember why we are diverting our time and efforts away from our main goal, our 
novel, book, memoir, etc.  

$$: Instead of writing for online media as a niche market to build an audience, it’s easy to get 
sidetracked into chasing the buck. Focus is the key. Don’t worry about how much money you 
are accumulating, focus on how you are growing your audience! Think in terms of hundreds, 
thousands, millions… of people! Who are now your readers and ready to buy your book when 
it’s published!  

Time consuming: Again, focus is the key. Set an allotted time to write your articles and stick to 
it. Of course, there’s some give and take, but don’t let it overwhelm you or interfere with your 
regular schedule more than it needs to. We’ll talk about how much and how often to write for 
online media as we get into the different types of media.  

Focus: This has got to be the hardest part of writing for me. I don’t know about you, but I’m a bit 
scatterbrained. Some call it ADD, but honestly, there are no drugs for this LOL. It’s both a 
blessing and a curse and I wouldn’t change it for all the IQ in the world.  

My husband is a programmer, has great focus, so much so, he can’t cook a meal and have 
everything done at one time. Very linear, bless his heart. While I’m more right-brained, more 
non-linear in my thinking. When we first met, my soon-to-be-hubby asked me how I could type 
and talk to him at the same time?  

But I must keep my goals in plain sight. I have my main goals tacked to my wall over my 
computer. When I despair or get sidetracked, I have those affirmations right in front of me. One 
says, “Your books will sit next to Joe Haldeman on the bookshelf!” (Joe Haldeman is a science 
fiction writer I admire greatly and I’ll fit nicely on the shelves next to him, as “Pat Hauldren”.)  

Focusing and remembering our goals will help us in many areas of our lives, and writing is no 
exception. Keep your eye on the goal—finishing and publishing your book—and remember that 
writing articles and using online media is only one a small part, at this point while writing your 
book, of the whole process.  

During this course, we’ll look at tools and methods to keep our goals aligned.  
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Selecting the right topics for your online media writing is essential. You want topics you enjoy 
writing about. They don’t have to be exactly what you are currently writing, but they can be. In 
the next lesson, we will discuss what skills are needed to write for online media and how to 
select our topics. 

 

 4 Your resume & bio  
(NOTE: an assignment is given at the end of this lesson.)  

First in our discussion of online media, we will discuss writing for other venues like other 
blogs, and/or paying sites like Examiner.com, On Demand, etc. and your own website, and 
what you need to have prepared:  

a bio.  

This doesn’t mean YOU have to write for any sites like those listed, but we will discuss them 
because they are great ways to get known to the bigger virtual world, from Boston to 
Bombay, and build writing creds for your writing resume.  

Whoa, you say, what writing resume?  

Ah. Yes. We are professionals, right? And we should have a *resume*  

What is a writer’s resume?  

A writer’s resume can be as simple as your last paragraph in your query letter and as big as your *about* 
page on your website, along with a list of your publications and public appearances, even if it’s guest 
blogging at another site or attending a conference or speaking engagement.  

Wait, I have to have a website?  

Yes. Yes. Yes!  
I hear from editors and agents all the time at conferences who say the moment they are interested in your 
work, (as soon as they can), they look you (the author) up on the internet. So it behooves us writers to 
have a website. And, your website can be as small as one page to a big combobulation of stuff that, like 
me, will end up being parsed into other sites.  

(My website has grown like wildfire lately and I keep thinking of new information and cool gadgets to offer 
my viewers. I should stop sometime. I will, someday LOL.)  

So, just from this discussion, we have learned we need  

1. A resume  

2. A website  
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Can life get more complicated? LOL I hope not. I will help you through each step and try to make it as easy 
as possible.  

Your resume  

Let’s start with your resume as a bio blurb. Just a paragraph about who you are and what you write:  

Pat Hauldren writes speculative fiction novels, short stories, and poetry as well as screenplays 
and Japanese Noh Drama in Grand Prairie, Texas, USA, where she lives with her husband and 
her four-legged friends. Pats website: www.pathauldrencom  

Now that’s OK as a very brief bio. Its concise and to the point, but its kinda boring. However, it’s good for a 
blurb you want to give out say if you’re just giving someone a quickie about you to see if they want you to 
teach an online class for them, or maybe your info on another website like SavvyAuthors.com or something 
like that.  

Of course, you might add any publications if you need to for that particular website or resource, or leave 
that for a longer blurb. Since I haven’t published my novel yet, I haven’t listed it. I have some publications 
like articles, short stories, and poetry, but whether I say that or not in a blurb will depend on who I’m 
sending it to. Adjust your info, tailoring it to fit your needs, that way, your bio always sounds fresh and 
aimed toward that particular website.  

Here’s my website bio. You’ll notice it’s in a much friendly tone:  

Who am I?  

Besides being a grandmother, mother, wife, I’m also a writer, freelance 
editor/copyeditor, and hockey fan.  

I write Speculative Fiction and call myself a Mythologist because when I world-build, 

I have to create the legends and myths of my world. Even when writing 
contemporary fantasy, I delve into human history, legends, myths, and fables to 

niggle out those intriguing nuggets that suggest gem of possibilities for a fantastical 

world or culture.  

I’m a past board member and newsletter editor of my local RWA chapter, NTRWA, on 
the conference committee for the 2010 DFW Writers’ Workshop Conference, and co-

founder and moderator of the North Texas Speculative Fiction Workshop. I also 

founded the Frisco Writers Group and the Coppell Writers Group.  

Not only do I write Speculative Fiction, but I also write articles, poetry, Japanese 

Noh Drama, and short stories.  

And then I go on to more specifics, listing my writing columns, and more about hockey, and so on. On my 
website *about* page, I have the larger bio: http://pathauldren.com/about/  

NOTE: most bio pages on a website include at least one nice image of the author  

Let’s look at some other authors bios.  

Here’s a screen capture of Candace Havens. Notice her clean layout, the images, and how much text she 
has, as well as how she says it. www.candacehavens.com  

 

http://www.candacehavens.com/
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Deborah Crombie has a *biography* page and she starts it with a large picture of herself and then her bio. 
http://deborahcrombie.com/biography  

Here’s the very prolific and successful author Amanda Hocking s bio:  

Amanda Hocking is the USA Today bestselling author of the Trylle trilogy and six 
additional self-published novels. After selling over a million copies of her books, 
primarily in eBook format, she is widely considered the exemplar of self-publishing 
success in the digital age.  

Facebook: http://www.facebook.com/amandahockingfans Twitter: 
http://twitter.com/amanda_hocking  

See how brief her info is? Notice that below this blurb and the social media links (GOTTA HAVE!) that she 
has a *letter* to her friends. That speaks to her readers in a conversational tone and gives us more about 
her.  

And, of course, that kind of bio isn’t what she would put on her query letter, but something similar, like:  

*I am a USA Today bestselling author of … I’ve sold over a million copies.* but of course you wouldn’t brag 
about how you are considered the exemplar of self-publishing success LOL in your query letter.  

Lets look at one more bio, Kim Harrison:  

The only girl in a large family of boys, former tomboy Kim Harrison invented the first 
Brigadier General Barbie in self-defense. She shoots a very bad game of pool and rolls a 
very good game of dice. When not at her keyboard, she enjoys lounging on the couch 
with a bowl of popcorn watching action movies with The-Guy-In-The-Leather-Jacket. 
She plays her Ashiko drum when no one is listening, and is hard to find when the moon 
is new.  

For professional bio, please see the media page  

Bet you can guess whats coming next .  

YOUR BIO  

So what does your bio look like?  

I would recommend at least 2 bios. One very brief bio that you can pull up anytime and copy/paste to 
someone in an email or on a website or a query letter, and one a bit longer and more friendly that speaks 
to your readers who are curious who you are, one that you might put on your website.  

Next post we will discuss a bit about your website: where it should be, what it should be, some easy ways 
to create one, how it should look.  

Good luck on your bio!  

ASSIGNMENT FOR MONDAY:  

Write 2 bios, one short, one longer. You can focus these as you wish. 
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 4 Stuck on writing a bio? Some BIO-feedback:  

What might help in writing a bio is making a list of things you do, like to do, love to do, and have 
done. This might help you incorporate your strengths into a blow-em-away bio :). Just like 
writing your resume, you slant it toward the job you are applying for. When I first started writing 
full time, I was at a loss over what I could do to bring in a little bit of income. (I had just gotten 
on disability and was devastated at the huge loss in wages.) To figure this out, I sat down and 
made lists, like the one above, of "things I do", "things I like to do", "things I have done", and 
"things I want to do".  

I looked at my past jobs, what were my strengths? I started out as an electronic technician and 
ended up a Quality Assurance Manager. I taught classes at work in how to do particular 
assemblies, how to test devices, and on SPC (statistical process control) and how to apply it to 
our processes. I taught inspectors how to inspect and testers how to test and assemblers how to 
assemble, so I knew I could "teach", something, but what? I knew I could "inspect" something, 
but how to apply that to my new job as a full time writer? (sounds much better than a disabled 
person, doesn't it? LOL) I liked to travel, how could I incorporate that into being a writer? I 
wanted to network: meet other writers, editors, agents. I wanted to learn more, attend 
conferences, conventions, classes.  

Then, I made a list of things a full time writer could do besides write her novel: edit, write 
articles, speak, take classes, teach classes, critique. 

Things I can do/have 
done  

Things I like to do  Jobs I have done  Things I want to do  

Inspection  write  inspector  travel  

taught  critique  Tech writer  write  

pubbed a poem  Speak/teach  teacher  Network/meet people  

Networked/met 
people  

Meet people  speak  Share knowledge  

Learned w/classes & 
selftaught  

learn  Learned more  Learn more  

So, I made some crossover links. You know those lines we did in school where we drew a line 
from one side of the page to the other to link up ideas and words. This helped me write my bio.  

I keep several different bios handy. Here's a bio I use in my letter to organizations where I want 
to teach a class with a group that is a chapter of RWA (Romance Writers of America): I’m an 
RWA member and past board member and newsletter editor for my 

local chapter, NTRWA. I’ve published in over 600 newspapers 

nation-wide, have over a million readers online with my online 
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media, and am a fiction editor for a local small press. My 

current WIP is an Urban Fantasy and is under consideration for 

publication. I teach writing both live and online and have 

classes scheduled currently with SavvyAuthors.com and several 

live workshops both in Texas and in The Netherlands. I’m a member 

of several local writing groups including several RWA chapters, 

DFW Writers’ Workshop, Writers’ Guild of Texas, and North Texas 

Speculative Fiction Workshop.  

For my Dallas Speculative Fiction Examiner position, this is my bio:  

Pat Hauldren is a freelance writer and editor. She writes 

speculative fiction and is the co-founder of the North Texas 

Speculative Fiction Workshop. She is also a copyeditor for 

Crystalwizard Productions and attends many local and national 

science fiction conventions. Contact Pat at pat@pathauldren.com.  

For my Fort Worth Hockey Examiner position, this is my bio:  

Pat Hauldren is an avid DFW hockey fan. You can find her at any 

Dallas Stars game dressed in a green wig, face paint, jersey with 

pins, and green tennis shoes. Pat enjoys writing about hockey, 

sharing her love of the game with others. You can learn more 

about Pat and her hockey jones at Housewife Hockey or email her 

at pat@pathauldren.com.  

For my Dallas Women’s Sports Examiner page, this is my bio:  

Pat Hauldren's articles are intended to expand and enhance the 

excitement of women's sports in the Dallas area. Pat currently 

practices Tai Chi and Qi Gong and attends her daughter's roller 

derby games. Her favorite sports are Ice Hockey and Martial Arts. 

Pat is a freelance writer and editor in Grand Prairie and lives 

with her husband, many four-legged friends, and a large library 

of books. Contact Pat with your comments and questions.  

For my SyFy Channel Examiner page, this is my bio:  

Pat Hauldren crashed landed on Earth. Ship broken, she was stuck. 

She survived on this puny planet by feeding her size XXXL mind on 

the likes of Heinlien, Asimov, Serling, and Roddenbery. She 

recognized many of her instruments on TV. She awaits coded 

messages from her home planet via the SyFy Channel. Send all 

coded messages for Pat to Pat@pathauldren.com  

For my Fort Worth Writing Examiner page, this is my bio:  

Pat Hauldren edits books, writes book reviews, articles, short 

stories and teaches writing at local writing workshops and 



EXAMINING ONLINE MEDIA©                          Pat Hauldren www.pathauldren.com  
 

From the Heart Romance Writers is chapter #177  

of the Romance Writers of America®. 

 

Copyright (c) 2001-2013, From the Heart Romance Writers. All rights reserved. 

Do not copy any images or text without permission. 

conferences. She enjoys sharing her love of writing and local 

resources available in the DFW metroplex. Contact Pat here.  

There are different ways you can approach writing a bio, of course. This is how it worked for me. 
(I’m a list maker, obviously LOL.) Brainstorming and other methods might work for you.  

Don’t worry about your bio too much. Slant or focus it toward the column you are writing, or 
the person or company you are applying to. Always be upbeat but not too goofy or trite. If your 
intended publication will be on trendy subjects, be trendy. If it’s a more serious news gathering 
organization, then definitely, be a little more serious (sincere) but not dull.  

Other bios you might find interesting:  

Samantha Chang is the Celebrity Fitness and Health Examiner on the national Examiner page:  

Samantha Chang is the executive editor and co-owner of 

TheImproper.com, an arts and entertainment website in New York 

City. A graduate of the University of Pennsylvania, Samantha is a 

former financial journalist who enjoys running, cycling and 

music. Contact her at schang@theImproper.com.  

Penny Eims is the Dog News Examiner at the national Examiner:  

Penny Eims, a lifelong animal lover, has dedicated the past 4 

years to a large, non-profit dog rescue in Washington. Her 

experiences include fostering, writing web content, creating dog 

biographies, pet memorials and contributing to rescue 

newsletters.  

Robert Steffenino is the Fort Worth Horror Movie Examiner:  

Robert Steffenino has been a horror enthusiast for a very long 

time. A resident of Fort Worth, Robert has a B.S. in Journalism 

from Texas A&M University that he keeps on his wall. He is also 

one of the cowriters of the horror movie "Tales From The Grave 2-

Happy Holidays" that he keeps on his dvd shelf. He also has a 

severed hand that he keeps in a box. Contact Robert at 

rasteffenino@hotmail.com.  

Now, while we could certainly beef up these bios, they are good, solid bios. Short and to the 
point .  

Let’s look at Robert’s bio.  

 “for a very long time” is unnecessary. The reader doesn’t care about something as 
vague as that. Now, if he had said, since 1965 when he first saw the movie King Kong in 
black and white and then had delicious nightmares ever since, MIGHT be interesting 
LOL.  
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 “A resident of Fort Worth” is important because this is, after all, for the city of Fort 
Worth.  

 

 That he has a degree in journalism gives him credibility, but you don’t have to have a 
degree to write for much of online media. “that he keeps on his wall” is amusing and 
telling.  

 

 Being one of the co-writers to a movie is cool and certainly apropo.  

 

 “that he keeps on his dvd shelf” is obviously telling how popular it is LOL and how dear 
it is to him. (but makes me want to capitalize DVD LOL)  

 

 That he keeps a severed hand in a box is hilarious and so very appropriate to this 
particular venue. Makes me want to see it, perhaps even shake it! LOL  

 

 

 5 Get started  

overview  

Step 1:  

Inside the box:  

Create a list of 5 things you are interested in enough to write about. These can be hobbies, 
family interests, professional involvements, educational pursuits, etc.  

Outside the box:  

Create a list of 5 things outside of your own personal interests, articles or publications or other 
media that caught your eye.  

Step 2. What is most important to you? (given that your goal is to build that audience!)  

Flexibility: few or no deadlines, frequency to publish, etc.  

$, $$, or $$$?  

Work from home/telecommute?  

Share knowledge, inform, help?  
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Have fun?  

 

Step 3. Select a media site  

Based on your passions and requirements, Select one or two media sites to get started.  

Step 4: Learn the system  

Then join or apply to the site and learn the system.  

• Community forums  

• Webinars  

• Conferences  

• Get to know others  

 

 

 6 WHAT’S OUT THERE?  

There are many opportunities for writers on the web. Here are just a few:  

Examiner.com  

Beacon-News.com  

Suite 101.com  

Demand Studios (LiveSTRONG.com, Ehow, Trails.com, Travels.com, Golflink.com, 
Answerbag.com, SFGate,  

Cracked.com)  

Freelance  

Craigslist.com  

Mediabistro.com  

TxWritersClassifieds@yahoogroups.com  

Worldwide Freelance Writer  

JournalismJobs.com  

CareerBuilder.com (www.careerbuilder.com/jobs/keyword/journalism)  

Local papers – don’t underestimate the power and visability of local newspapers. While the 
big print may be going the way of the dinosaur, local small town papers are thriving. Look for 
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suburbian, local small town, or community news. Local community papers are often looking for 
someone to cover local events like high school or college events, especially sports, local 
company plays, speaking engagements, etc.  

Newsletters – don’t underestimate the visibility of newsletters either. Local churches, 
coffeeshops, and charitable organizations are also good ways to get your name in print and get a 
following. Even if only small to start, this can grow in a big way. You never know!  

More coming due to publishing upsets  

 

I’ll have more links in this area on a resource link page at the end of this course.  

Here’s a recent ad on Demand Studios:  

When you search for “freelance writing jobs”, for instance, you will find many, many freelance 
websites offering jobs. Be aware that some of these sites charge the writer, sometimes for 
membership to access the jobs, sometimes per job. So, again, read the fine print .  

Here’s a (fairly) recent example of job opportunities listed at Online Writing Jobs:  

• Freelance Writers Needed - Mathematics 27 Apr 2011 at 6:38pm A leader in large-scale 
formative assessment programs is in search of additional freelance writers specializing in math 
content. Candidate must have strong math skills and knowle... ( cont'd  

• Freelance Business Plan Writer (Miami ) 27 Apr 2011 at 4:48pm A 10 year old company 
is seeking a freelance business plan writer. Someone who has experience in writing business 
plans for loans or investments. Candidate must have excellent w... ( cont'd )  

• Freelance Content Writers (Orlando) 26 Apr 2011 at 9:03pm We are a premier provider 
of online educational experiences delivering associates, bachelors and masters degree programs 
through our network of ground-based and online virtual ca... ( cont'd )  

A recent ad on Demand Studios:  

Media Bistro has an excellent job search board. Media Bistro doesn’t charge the writer and has 
all areas of writing, editing, producing, sales, etc., in news, magazines, PR, social media, books, 
ads, art/photo, web development, newspapers, mobile, teaching/academia, tech writing, radio, 
and so on.  

Remember, to “drive” your articles. What does this mean? It means promoting your articles.  

DRIVING YOUR ARTICLES  

The more traffic your article gets, the higher your earning potential. Here are a few things 

you can do to get your published article noticed:  

KEYWORDS: Use the right words (SEO) keywords--Search engines are smart. They look at 
the keywords in the title and then see if this keyword appears in the articles, and if related  
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keywords appear. For instance, if your article is about baseball, related keywords could be 
field, bat, pitcher, etc.  

SOCIAL MEDIA: Link from social media, blog, etc. -- Link to your article from other websites. 
Link from your own website or blog, from a message board or forum, from your social networking 
profile on MySpace or Facebook and more. The more high quality links to your article there are 
on the web, the more highly a search engine will rank it.  

SOCIAL BOOKMARKING: Sites like Digg, Delicious, and StumbleUpon allow users to 

"bookmark" and categorize content that they find interesting. Once bookmarked within their 
service, content is easier for other people with similar interests or who are looking for similar 
content to find.  

PERSONAL SOCIAL NETWORK—family and friends are a great way to get your audience 
started. They will be curious about your writing, so send them links!  

OTHER WRITING VENUES  

And you’ll never run out of ideas. When writing, consider other writing venues:  

A. Freelance writing: The web is full of freelance writing opportunities. Maximize these to your 
best potential and stretch yourself with new topics and venues. Freelance sites are always 
looking for:  

i. The Business Side of Writing – tips, techniques, record keeping, tactics on how to increase 
writing production, taxes, financial matters, etc.  

ii. Self/Independent Publishing – practical advice on all facets of independent publishing. 
Particularly wanted are success stories that impart solid information on book design and 
production, distribution, costs, marketing, profits, etc.  

iii. Skills of Writing – the how-to of writing: style, punctuation, sentence structure; story 
composition, interviewing, research, etc.  

iv. Income Venues – Unique and unusual methods for writers to produce income. Past articles 
included: Juvenile craft writing, ghostwriting, church/business histories, technical manual writing, 
city Web site writing, specialty dictionaries.  

v. Other nonfiction topics -- Photography, travel writing, screenwriting, technical writing, 
newspaper writing, corporate/business writing.  

vi. Fiction –technique, plotting, marketing, character development, or any of the other aspects of 
writing fiction.  

vii. Poetry –While poetry won’t make you rich, it will be a nice addition to your writer resume and 
add some exposure to your name.  

viii. Screenwriting/plays—Maybe you’re not the next blockbuster screenwriter, but perhaps you 
have a play that the local theatre troupe would like?  

B. Newsletters, brochures, etc.: Churches, non-profit organizations, coffee shops, and 

community services often use newsletters to contact their members. Learning how to create and 
maintain newsletters, brochures, and other services, even if done for free, can lead to paying 
work later. Never underestimate the power of learning and networking!  
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C. Local newspapers: often seek articles with a local slant. They can’t afford to hire staff, so they 

look for writers in the neighborhood. Writing about the girls’ basketball team that went to state, or 
the local symphonic orchestra, perhaps the local theatre troupe, all contribute toward writing 
experience and will bring in a few extra $.  

D. Network: Get to know the writers in other writing groups, at conferences, classes, online. 

Looking for a writing job? Post it on Twitter, MySpace, LinkedIn, Facebook, Digg, etc.  

ASSIGNMENT: WRITE A BIO & LIST 3 VENUES  

We’ve already touched on bios and you all have written some fantastic ones! Bios are probably 
one of your best promotional tools, yourself! So if you haven’t done that yet, nows the time! 
You will need a bio even for your website, when introducing yourself to others, maybe even put 
it on the back of your business card.  

Keep this to about 3 – 5 lines. If you already know what you want to write about, you can slant 
your bio to that area, otherwise, keep it neutral and always professional.  

3 Venues  

Even if you don’t want to write for any of these venues, list at least 3 you think you’d enjoy, 
even if it’s the New York Times LOL. Remember, nothing is too small or too large, it just needs to 
be a comfortable fit for you and your schedule.  

1.  

2.  

3.  

For more information on freelance writing, try About.com’s Freelance Writing page.  

Don’t forget to check your local Craig’s List as well. I find many freelance writing gigs listed 
there.  

Some newsletters you might like to explore to help you learn more about writing for the 
internet (or through the internet):  

 Morning Coffee Newsletter – one of my faves. They also have a facebook page if you like 
getting your info that way. Just this morning they had this posting:  

o FREELANCE WRITERS "Teen.com is looking for young and ambitious writers to blog for our site about 

entertainment news and gossip...Payment will be offered per post based on length and experience level." Reply to: 
http://www.ed2010.com/jobs/whisperjobs/2012/01/teen-com-freelance-contributors  

 Online Writing Jobs (name says it all)  

 Telecommute Writing Jobs  

 Data Entry Jobs  
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Why aren’t I doing more freelance writing?  

I don’t like the time it takes to find the job. I like knowing that I have this particular column 
that’s mine and I don’t have to go hunt for an article or a place to publish it. But that’s just me. 
You have to decide what you want to do and how you want to do it.  

Now, let’s look at some more opportunities:  

Squidoo  

Do you squidoo?  

Sorry, I just had to say that . This is a website created by Seth Godin. Here, you write for 
yourself, making pages or “lenses” on topics you like. Then, when others land on your “lens” and 
like one of the products you recommend or like one of the contextual Google ads they put on 
your page and the reader either buys or clicks on that ad, you earn money.  

Not the fastest way to earn, granted, but it’s something you might like. You can get quite 
creative.  

Here’s what Squidoo says:  

“We put ads on lenses, and offer lensmasters the ability to recommend products they can 

sell via our affiliate programs with Amazon, eBay, CafePress and others. Revenue that the 
company receives is split like this: We keep 50% to pay server bills, a few salaries, keep the 
site running, and make donations to charity. That leaves 50% which we give directly to our 
lensmasters (that's you) for your good work. You can then either take your royalty payouts in 
cash via PayPal, or donate your royalties to one of a few hundred great charities. It's that 
simple.”  

Squidoo also donates to charities and has options for you to also donate.  

Here’s some sample lenses:  

 Best Mother-Son Dance Songs  

 Funky, Chic and Cool Laptop Bags  

 10 Ways to Naturally Lower Your Blood Sugar  

 

Squidoo takes a little getting used to. I have a Squidoo account, but don’t do much with it.  

CreateSpace  

Perhaps you are into a bit more than just an article?  

CreateSpace is a great place to post your work, with a little bit of work to format the 
submission, yet publishing here can offer some nice rewards, the least of which is total 
control over all your work and it has a distribution network with Amazon.com or you can 
create your own eStore.  
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Their Marketing Central page can help with learning more about marketing your work. Note 
the success stories of other authors promoting their ebooks:  

 Amanda Hocking  

 JA Konrath  

Are you ready to begin promoting you and your work? Theres no time like the present . Even if 
you decide not to write articles or blogs right now, keep your options open. Have your bio 
prepared. Who knows who will be knocking at your virtual door soon!  

EXAMPLES OF EXAMINER WRITERS:  

Now, let’s look at some Examiners I know: (including me )  

Pat Hauldren Fort Worth Writing Examiner  

Pat Hauldren edits books, writes book reviews, articles, short stories and teaches writing at local writing 
workshops and conferences. She enjoys sharing her love of writing and local resources available in the 
DFW metroplex.  

Rhonda Hopkins Fort Worth Family Court Examiner  

Rhonda Hopkins is a former investigator for Family Court Services and Child Protective Services. With 20 
years experience working with families and children within the Family Court System, she has insider 
knowledge to share with those who must navigate this emotionally painful and confusing pathway 
involving child custody litigation.  

Jermaine Martin Dallas Anime and Manga Examiner  

I am a software engineering student who also writes stories, poetry, and articles. I have a website, 
geminissecondcoming13.wordpress.com. I have been a fan of anime, video games, and comics for years 
and have become well versed in many of the tropes and genres out there which aide in my writing 
process. I am also a member of NTSFW.com where I do critiques on stories in a group setting.  

Chris Moore Frisco RoughRiders Examiner  

Chris Lee Moore is a graduate of the University of Texas - Arlington, where he covered both baseball and 
basketball for the Shorthorn and UTA Radio. A lifetime Dallas-Fort Worth native and sports fan, he has 
been a freelance writer since 2007, writing on topics ranging from video game guides to automotive 
repair to travel guides. 
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 The Press Release  
Even BEFORE you publish your book, you should put a press release type page on your website. 
You can name it “news” or whatever. But here is where you’ll keep a listing of ALL your 
publications, just like the ones we are learning about here. If you write a guest blog, doesn’t 
matter whether you get $$ for it or not, list it on your website with a link to it. If you do a 
freelance article, an edit, judge a writing contest, speak at a writing group, anything you do as a 
writer should be recorded and listed on your website. These are your creds for your resume and 
your website is also you “resume holder” so to speak. We will discuss websites in this class.  

Let’s talk just a moment about press releases.  

Don’t panic! The time you need a press release is an exciting time! It means your book is 
published! Yay! 

Yet, you may never write one (your publisher may do this for you) or ever think you need 
one. That’s OK. Don’t sweat it, we won’t discuss them here unless you want to, but I do 
want to touch on the topic so that when the time comes, and as writers, we all will be 
promoting our work sooner or later (hopefully sooner!) and might have to do something like 
a press release. A press release can also be written up and placed on your website, which I 
highly recommend.  

As the website SEO Press Releases says, “This is not your Grandpa's news release ... in today's 
new wireless world, you can write your own news and target it directly for your customers, 
prospects, on your website, search engines, social networks, blogs; wherever your imagination 
takes it ...”  

What is a press release?  

A press release is a sort of summary of your publication(s) and/or events(s). It is the one 
place other media, as well as readers, go to get the low down on your current status.  

Wikipedia says:  

“Typically, the aim is to attract favorable media attention to the PR 

professional's client and/or provide publicity for products or events 

marketed by those clients. A press release provides reporters with an 

information subsidy containing the basics needed to develop a news 

story. Press releases can announce a range of news items, such as 

scheduled events, personal promotions, awards, new products and 

services, sales and other financial data, accomplishments, etc.  

A press statement is information supplied to reporters. This is an 

official announcement or account of a news story that is specially 
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prepared and issued to newspapers and other news media for them to make 

known to the public.  

Technically, anything deliberately sent to a reporter or media source 

is considered a press release: it is information released by the act of 

being sent to the media. However, public relations professionals often 

follow a standard format that they believe is efficient and increases 

their odds of getting the publicity they desire. The format is supposed 

to help journalists separate press releases from other PR communication 

methods, such as pitch letters or media advisories. Generally, a PR 

body consists of 4 to 5 paragraphs with word limit ranging to 400 to 

500.  

Some of these common structural elements include:  

Headline — used to grab the attention of journalists and briefly 

summarize the news.  

Dateline — contains the release date and usually the originating city 

of the press release. If the date listed is after the date that the 

information was actually sent to the media, then the sender is 

requesting a news embargo, which journalists are under no obligation to 

honor.  

Introduction — first paragraph in a press release, that generally 

gives basic answers to the questions of who, what, when, where and why.  

Body — further explanation, statistics, background, or other details 

relevant to the news.  

Boilerplate — generally a short "about" section, providing 

independent background on the issuing company, organization, or 

individual.  

Close — in North America, traditionally the symbol "-30-" appears 

after the boilerplate or body and before the media contact information, 

indicating to media that the release has ended. A more modern 

equivalent has been the "###" symbol. In other countries, other means 

of indicating the end of the release may be used, such as the text 

"ends".  

Media contact information — name, phone number, email address, 

mailing address, or other contact information for the PR or other media 

relations contact person.  

 

As the Internet has assumed growing prominence in the news cycle, press 

release writing styles have necessarily evolved.[3] Editors of online 

newsletters, for instance, often lack the staff to convert traditional 

press release prose into more readable, print-ready copy. Today's press 

releases are therefore often written as finished articles which deliver 

more than just bare facts. A stylish, journalistic format along with 

perhaps a provocative story line and quotes from principals can help 
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ensure wider distribution among Internet-only publications looking for 

suitable material.  

An electronic press kit (EPK) is a press kit equivalent in 
electronic form. An EPK usually takes the form of a website or e-mail, 

though they are also known to exist in CD and DVD form. The first known 

EPK,as we know it today, premiered live on the web on January 8, 1995 

and was invented and given the exact name electronic press kit or EPK 

by Andre Gray, the inventor of online music sales certifications and 

winner of The Johannes Gutenberg Inventor Prize. Gray's EPK featured a 

bio, audio clips, videos, photos, press, set list, basic technical 

requirements, and a calendar and featured R&B singer and songwriter 

Aaron Hall as the first artist ever to have an EPK created on their 

behalf. Gray's template is considered the standard bearer, regardless 

of industry or medium.  

Contents of an electronic press kit depend on the industry and target 

audience. For instance, an EPK in the music industry might contain the 

following:  

Biography  

Music clips  

High resolution press photos  

Tour dates  

Promotional videos  

Offline website or website links  

Press reviews and interviews  

"RIYL" or "recommended if you like" list: a listing of artists of 

similar styles or genres  

Contact information  

High resolution photos or images of key executives, the company logo, 

products, etc.”  

 

Author Press Kit  

What goes into an author’s press kit? Some or all of the following of a press kit package:  

 Basic Bio. Don't forget to include contact information.  

 Author Photography. Preferably, this should be a professional-looking headshot. Including a 
photo of yourself isn't essential, but it does visual interest and add a level of personalization.  
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 Book Info. If you're promoting a recent title, have a page of information about the book. Info 
should include the basic info needed for a person to find the publication in a bookstore or on 
Amazon.com, like the full title, your name, publisher, date published, and ISBN. If possible, 
include a picture of the cover to add visual interest, even if it's just a black and white 
photocopy. Book information pages could also include reviews and endorsements, press 
releases, and ordering information. Always include contact information on every page.  

 Other Publicity Information. If you're promoting your general writing services rather than a 
specific book or books, then you could include testimonials from satisfied clients, a list of past 
clients, media appearances, a list of your pieces and where they were published, perhaps even a 
few samples.  

 Bookmarks. "It's hard to determine the effectiveness of flyers and bookmarks," says Peggy 
Tibbetts. "You never really know, except it seems like a lot more people know who I am when I 
go to conferences now. It's very hard though to getmedia attention, unless you do something 
outrageous, or have friends in high places. But I think they are effective in spreading word-of-
mouth."  

 Postcards. The most typical type of promotional author postcard will have a book cover on 
one side, brief information abou the book on the other. Writers promoting themselves in 
general (rather than a specific book) might want to include a photo of themselves instead. 
(Postcards and bookmarks can also be used at writing conferences—to hand out, to put on the 
“freebie” tables, to offer on your own table selling your book, etc. Not every likes the postcard 
and bookmark idea because it can be costly and the effectiveness is not really recorded to know 
if it works.)  

 

AbsoluteWrite.com says:  

A press kit is basically a news release that you send out to the media; local newspapers, radio 

stations, magazines and on to larger county newspapers, and so on, branching out as far as 

you’d like. They tend to contain the same information as your sell sheet, but press releases are 

formatted differently. Here’s how:  

1. Your first sentence should include the infamous five Ws. (Who, What, When, Where, and 

Why for those of you who’ve been out of school longer than you’d care to admit.) Example: 

Sunshine Suzy announces the release and availability of her debut historical, Holiday Blues, 

on December 1, 2002, at the local B&B bookstore, just in time to prevent holiday shopping 

madness.  

2. Follow this paragraph with a very brief summary of the book, in turn followed by:  

3. A statement as to why you feel this book should be read. Is it timely to some occurrence or 

anniversary of a historical event? A hot news topic? Will we learn something from it, and if 

so, what?  
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4. Follow up with a few juicy reviews, using a smaller font if you’d like, because as you 

know, we all like to read those blurbs.  

5. Finish the body of the press release with a short conclusion or sentence incorporating the 

importance and/or intriguing aspect of your particular release, along with, if you have one, 

why your theme is important or different.  

6. Then, at the bottom, include the marketing information; again, the ISBN, publisher, etc., 

along with locations where the book is available and its price.  

You can include your sell sheet in a press kit, along with a separate list of reviews you’ve 

received, since you don’t want to list more than three or so in the actual body of the release. If 

you don’t have a sell sheet to include, be sure to insert a page with your cover art, a 

(preferable) 5"x7" black and white photo of you, along with a brief bio and contact 

information.  
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Here is a visual of the layout for a press release: 
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Here is a sample press release for a novel:  

http://crownpublishing.com/2010/06/09/press-release-fragile-a-novel-by-lisa-unger/  

Press Release: Fragile A Novel by Lisa Unger  

FRAGILE  

A Novel  

By LISA UNGER  

“A rich tapestry of psychological wounds . . . Cleverly plotted and 
emotionally engaging.” —Kirkus Reviews  

“Fragile delivers everything that Lisa Unger’s readers have come to 
expect— a thrilling story that affects complicated and nuanced 
people. But it’s also a sensitive meditation on the very nature of 
family and community and the ties that bind us to one another.” —
Laura Lippman, New York Timesbestselling author of I’d Know You 
Anywhere  

New York Times bestselling author Lisa Unger mastered the art of the page-turner with her previous novels 
Beautiful Lies, Black Out, and Die for You. Her fiction has been reviewed everywhere from People and 
Entertainment Weekly to the Associated Press,Parade, New York Daily News, Miami Herald, Chicago 
Tribune, and more. Her novels have also been selected by Weekend Today and Good Morning America as 
top summer reads.  

While Unger is known for writing literary thrillers, FRAGILE (Shaye Areheart Books, August 3, 2010) is 

somewhat of a departure from her previous novels. This is the book that she has been trying to write, in one 
way or another, for twenty years. The story behind the novel began long ago, while Unger was still in high 
school, when a classmate she knew was abducted and murdered. It was a stunning event in a quiet, idyllic 
suburban town that forever changed the way she saw the world. FRAGILE is not about the actual event, 
though there are similarities—a missing girl, a community in turmoil. But in FRAGILE, there is a connection 

to a devastating murder nearly thirty years earlier, a town mired in secrets, and characters buckling under 
the weight of a lifetime of lies.  

Despite their mostly happy marriage, Maggie and Jones find themselves at odds over raising their son, 
Ricky. While Jones struggles to connect with his son, Maggie has a hard time letting go of the little boy Ricky 
once was. When Ricky’s girlfriend, Charlene, disappears, Jones questions his son’s possible involvement in 
the case while Maggie comes to Ricky’s defense.  

With Charlene’s disappearance, Jones can’t help recalling a memory from his high school days, when 
another young girl went missing…only this time her body was found. Jones is anxious to keep that horrible 
event firmly in the past. His involvement with the case goes far deeper than anyone—even Maggie—
imagines.  

While Unger’s previous novels were rooted in the thriller realm, FRAGILE will appeal to readers of Jodi 

Picoult, Anita Shreve, and Jacquelyn Mitchard. Suspenseful, sensitive, and subtle, Unger has crafted a 
compelling story that tests the bonds of family, trust, and community, and just how fragile they can be.  

About the Author  
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Lisa Unger, is a New York Times, USA Today, and international bestselling author of literary thrillers. Her 

novels have been published in more than twenty-six countries around the world. She was born in Hartford, 
Connecticut, but grew up in the Netherlands, England, and New Jersey. A graduate of the New School for 
Social Research, Lisa spent many years living and working in New York City. She then left a career in 
publicity to pursue her dream of becoming a full-time author. Her previous books are Beautiful Lies, Sliver of 
Truth, Black Out, which was awarded the Silver Medal in the Florida Book Awards Genre Fiction category 
for 2008, and Die for You. She now lives in Florida with her husband and daughter.  

FRAGILE: A Novel  

by Lisa Unger  

Shaye Areheart Books * On Sale: August 3, 2010 * 336 pages * $24.00 hardcover  

ISBN: 978-0-307-39399-9  

www.crownpublishing.com  

For more information, to visit Lisa’s blog, or to listen to her podcasts and much more, please visit 
www.lisaunger.com.  

CONTACT: Sarah Breivogel, 212-572-2722; sbreivogel@randomhouse.com  

Permalink: Press Release: Fragile A Novel by Lisa Unger  

So, there ya go. More than you ever wanted to know about press releases. Oh, and don’t forget 
to read the added pdf “Writing Great Online News Releases,” and especially, social media (which 
is on our agenda).  

If you want to write a pretend press release, we’ll be happy to discuss it. Otherwise, file this 
away for the day that you’ll need it, when your book or event like a booksigning is coming up!  

Resources:  

PRWeb.com  

Wikipedia.com  

AbsoluteWrite.com  

Writing-World.com  

The Crown Publishing Group 
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 7 BUSINESS SENSE  

I cannot advise you on tax information. I am not learned in that area, but there are people out 

there who are. What I can do is give you some pointers in information and what worked for me.  

Being a professional means keeping track of $$, both in and out. It’s never too late to begin 
tracking your income and expenses, even if you don’t have any or much income.  

US Tax form: The professional writer uses Schedule C where this assures that all deductions and 
expenses will reduce the writing income, and this total after deductions, moves over to form 
1040.  

In 2009, I took a class on taxes for writers at the DFW Writers’ Conference in the Dallas / Fort 
Worth area of Texas. It’s a yearly conference for writers, part of the DFW Writers’ Workshop 
that meets weekly (for over 30 years!) in the mid-cities area between Dallas and Fort Worth. The 
instructor was Diane Kelly, a CPA and attorney.  

In 2009, I began tracking my writing expenses and income. My income was about a third of what 
I spent (which included books, dues, travel, food, etc.), and when my husband and I filed at the 
end of the year, we ended up owing no taxes. This past year, my income was almost half my 
expenses and I will be getting a small refund (a few hundred dollars)!  

Here are some guidelines for tax considerations.  

1. Writers will file as 711510 “Independent artist, writer, performer” on Schedule C, at:  

 

“B Enter code from pages c-9, 10, & 11”.  

2. See line 12 on the 1040 form.  

12. Business income or (loss). Attach Schedule C or C-EZ.  

3. Track your income & expenses. There are several good programs out there to track your $$: 
Excel spreadsheet (my current fave), Quicken, Quickbooks, Peachtree, etc.  

a. Dues for workshops, classes, booksignings (if you’re writing about them, or using them in 
some way in your writing), interviews, conferences, even live critique groups. I keep a mileage 
book and several pens in my car from Office Depot.  

b. Mileage: The image below is from the Staples website:  

 

Any mileage book that tracks, at the minimum, the date, reason, odometer begin and end, and # 
of miles is good. If you are ever audited by the IRS (for us Americans), they do want to see the 
odometer readings. I don’t always remember to put them down, but I get most of them.  
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c. Office expenses: printer, paper, ink, computer replacement, ledgers, software, hardware, 
pens, envelopes, and so on. Track as much as possible, because at the end of the year, it all adds 
up.  

d. Postage  

e. Dry cleaning (for writing events)  

f. Promotional expenses: brochures, flyers, press kits, press releases, etc.  

g. Research expenses: this includes books, museums, trips, magazine subscriptions, etc.  

Don’t be fooled by the “hobby loss rule”, which states you have to make a profit at least 3 years 
out of 5. This is not true.  

h. Books:  

i. Books bought for research. Even a fiction book can be listed as research, especially if you are 
using it for analyzing the writing (clue: write in the book so that if the auditor ever asks, you can 
display your notes).  

ii. Books donated to libraries or given away for poromotional purposes (sent to Oprah, swapped 
with another author, donated for fundraisers, sent to reviewers, etc.) may be deducted at retail 
value.  

i. Fees: Agent fees and commissions. Compare your royalty statement against your 1099 
(Miscellaneous Income Statement). If the amount does not show royalties less agent fees and 
commissions, those are tax deductible!  

j. Setup costs: for self-publishing or e-publishing. Set up costs, cover art, and the charge for 

producing (or buying) the books are tax deductible! Occupational or Resale License fees are also 
deductible.  

k. Lawyers & accountants (the more complicated it gets, the more we need a professional)  

l. Telephone and internet service charges: can be deducted, but I do this until and unless I have 
dedicated lines for my writing only.  

m. Office space: if you have a dedicated room as an office, this is the easiest way to deduct for 
office space. Programs like TurboTax will help you calculate your  

square footage to deduction.  

n. Business use of your car: this can be tricky, because then you have to percentage the wear 
and tear or have a dedicated car. I skip this info and just suck it up.  

o. Parking tolls, meters, etc. Those toll roads can add up! Parking meters as well.  

4. Food: but only if it’s absolutely necessary that you must eat/drink while performing your 
writing duties. I count all meals at conferences and conventions because what else is there to 
eat? Writers groups and critique groups, I don’t count unless it’s a group meeting over a 
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meal.Maintain a separate checking account for transactions related to writing. This includes 
sites like PayPal. And, it’ll make it much easier to look things up at the end of the year.  

5. Attend classes and conferences to improve your skils. This not only makes you a better writer, 
it helps to show the IRS that you are not a hobby.  

6. Keep a journal of your activities: advertising, networking, new clients, applications to other 
writing venues (like Examiner etc.), submissions/rejections/publications, etc., and phone logs 
and business calls.  

7. If you have net income from your writing business and pay for childcare so that you can write, 
you may be entitled to a “Credit for child and dependent care expenses.” (line 48). See IRS 
Publication 503. (form 1040)  

8. If you’ve incurred educational expenses, you may be entitled to “Education credtis” line 40) or 
the “American opportunity credit” (line 66). See IRS Publication 970. (form 1040)  

[Be careful with these last two and ALWAYS check with your tax consultant, but many of 
thesea re justifiable expenses even for unpublished writers.]  

Necessary Business Expenses:  

Oh, you say that you’re not published yet? No worries, there are a few things you can do to 
“prove” that you are “actively pursuing a career in writing” and keep your “necessary business 
expenses” covered. Here are a few examples from www.go-publish-yourself.com:  

1. Send letters to agents or editors. Keep a copy and staple their reply to your copy. Postage is 
deductible as well as return postage on your SASE. Do this via email? Print out a copy of your 
email query and their response. Not ready to submit yet? Send letters to prospective publishers 
requesting submission guidelines. Remember Keep Copies for your records!  

2. Buy writing-related books (Writers Market Guide or "how to" books). These are all legitimate 
expenses. Office supplies (paper, ink, envelopes, business cards, etc.) are also valid 
expenditures. Have an office set up in your home for your writing? You may be able to write off 
a portion of your rent or house note and utility bills for the use of this room. Also, if you make 
any long distance phone calls that are related to your writing (critique partner, editor, agent, 
etc) these calls are tax deductible as are Internet service fees if you're using the Internet to 
develop your craft and/or promote yourself and your work.  

3. Join a writers group. Membership dues are tax deductible. Gas mileage is tax deductible when 
you travel to meetings or conferences even if your vehicle is normally used everyday. Meals are 
also tax deductible as long as the meal was business related.  

4. Go to a writers’ conference. Conference fees, hotel expenses, gas mileage, and meals are all 
deductible expenses even for unpublished writers.  

5. Have a website? Any fees related to the creation, development and maintenance of this 
website are tax deductible.  
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6. Take vacation with your family. Combine this with a little networking by visiting the local 
writers group (if you know of one). Visit the library, museum, or any other place that you could 
claim as research. Talk to celebrities, authors, and media about your book even if it's not 
published. Collect business cards as verification that this was a "working" vacation. One other 
thing you might consider... do your children help you by doing research, proof reading, or taking 
on extra chores so that you have time to write? Their allowance may be deductible. You can pay 
for contract labor up to $600 per year without providing a 1099 and student income does not 
have to be reported along with the parents income!  

7. Pay a housekeeper or babysitter so that you have time to write. All or part of this may be 
deductible.  

8. Pay a CPA or Tax Consultant to do your taxes? Pay for an evaluation or professional critique of 
your work? These are considered professional fees and services and are tax deductible.  

Diane Kelly has some great pages on her website for tax information:  

Diane’s Tax Tidbits  

Tax Tips for Writers—written by Kris McConville who also attended Diane’s class  

The best source for help is the IRS' written instructions that come with the forms. The forms and 
publications are available at post offices, libraries, on the IRS Web site at http://www.irs.gov, or 
call the IRS Forms office at 1.800.829.3676. You'll need the Form 1040 package with Schedules 
C, SE, and instructions.  

Misc links:  

“Five Year-End Tax Tips for Writers,” Guest Blog by Diane Kelly  

Tax Tips for Freelance Professionals - About Taxes  

Taxes and the Writer  

And my last word on taxes and keeping track of expenses…  

Use the KISS method!  

Keep  

It  

Simple  

Stupid  

I set up a (free) bank account and PayPal account that I only use for writing expenses. I keep 
receipts in a shoebox or I’ll staple them to a an expense journal. If I don’t have a receipt 
available, I use my cell phone to take a picture of the item, receipt, odometer reading, whatever 
I need to remember, and use that later when I have time to fill out the information in the proper 
place. I use TurboTax and efile my taxes.  



EXAMINING ONLINE MEDIA©                          Pat Hauldren www.pathauldren.com  
 

From the Heart Romance Writers is chapter #177  

of the Romance Writers of America®. 

 

Copyright (c) 2001-2013, From the Heart Romance Writers. All rights reserved. 

Do not copy any images or text without permission. 

 

 LESSON 8 SOCIAL MEDIA AND ‘The Hub’  

Social media can be a real challenge to some of us. I took to Facebook faster than I took to 

Twitter. I just didn’t get the appeal of 140 character posts. Determined not to be the result of 

my demographic (over 50 clueless female LOL), I spent a week on Twitter, just tweeting 

(and often, being a real “twit” about it LOL). But after that week, I got it. I like it. I use it and 

use it often.  

So if one social media venue doesn’t immediately click with you, don’t worry. It will come 

with time and practice, just like, well, like writing! LOL.  

Today’s lesson isn’t just about social media, but how to organize your “social” networking. 

Organization will keep you from going nuts, at least nuts about social media LOL.  

“The Hub & Outpost Method” to organizing your social media marketing is found on 

createspace.com where you’ll find even more info. I’ve uploaded a copy in the FILES 

section.  

ASSIGNMENT: What is your hub? And what is your social media plan?  

Create or designate your hub. (remember, begin one step at a time ). If you need help, 

please ask. We have all week to work on this, so I don’t want to rush you, but, if you want 

help, let’s work on it while I’m here to help you. Your trials and others will help each other 

become better social media marketers.  

I never said growing an audience wasn’t also an experience of growing our skillset as well. 

And, often that means expanding our comfort zone. Your comfort zone might feel good, but 

it won’t make you a better writer, nor will it help you sell your book/s.  

So let’s get going with our “hub.”  

Mine:  

1. Website: www.pathauldren.com using Wordpress and it’s “blog” feature to post news.  

2. Blog: a livejournal integrated account, to separate the “blog” portion from really important 

stuff like my marketing/writing/teaching/etc.  

3. Opt-in feature. Readers can sign up for my newsletter and receive my blog RSS (I think, I 

need to work on that)  

4. Outposts: Facebook, Twitter, LinkedIn, Digg, StumbledUpon, Hyves, Xanga, Blogger, 

MySpace, YouTube (in work), Flickr.com, etc.  

5. Networking: online and live writing groups, conventions, speaking engagements, classes, 

even sites like Goodreads, Amazon, etc.  
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By now, I hope you have something set up and/or at least a plan on how to implement what 

we’ve learned.  

 

 

 Social Media & The Hub  
This article is found on CreateSpace.com, where you’ll find some good info on all types of 
marketing and social media. https://www.createspace.com/en/community/docs/DOC-1402  

The Hub & Outpost Method to Organize Your Social Media Marketing  

VERSION 1  

Created on: Feb 3, 2011 11:15 AM by CreateSpaceResources - Last 
Modified: Feb 3, 2011 11:54 AM byCreateSpaceResources The following 

article was written by Joel Friedlander, a self-published author and book designer. He 

blogs about book design, self-publishing and the indie publishing life 

atwww.TheBookDesigner.com. Joel is also the proprietor of Marin Bookworks, where he 

helps authors who decide to publish get to market on time and on budget with books that 

are both properly constructed and beautiful to read.  

 

 Most authors, filmmakers and musicians have gotten the message: you have 

to be marketing on social media sites if you want to make an impact and, 
eventually, sell your content.  

Social media is indispensable to today's self-published artists, but it's good to 

remember that social media by itself is one tactic in your overall marketing 

strategy. Just using social media is not a strategy in itself; it's a way to 

implement your basic marketing thrust.  

Set Up Your Hub  

This method of organizing your social media activity requires that you set up 

a Hub that will be your "home base." It could be a blog or a website. What's 

important here is that you own it. You own the domain name, it doesn't 

belong to another entity the way that blogs on blogspot.com or 

wordpress.com are part of a larger company. You need a place over which 

you exert ownership, which you can control without worrying about other 
people's "terms of service."  

Here are a few good reasons to use your blog as the hub of your social media 

strategy:  
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Your blog is frequently updated - This is the place it's easiest to post 

new material relating to your book or your subject area, and consequently is 

the most up to date and flexible site you have.  

Your blog has your list opt-in - One of the reasons you want visitors to 

stop at your blog is to find the people who are interested enough in what 
you're doing that they want to stay in touch and want to find out more. Your 

newsletter or mailing list opt-in form should be prominent on your blog, and 

you also should offer subscriptions to your blog via email or RSS, another 

way to keep in touch.  

Your blog is the best place to release news - Blog software allows you 

to easily post updates or breaking news items, which then go onto your 

subscribers through the email or RSS feed. It's the best way to stay in touch 
with your fans and followers.  

At your blog you have the best tools for interacting with readers in a 

robust way over a long term.  

 

Explore to Find Outposts  

Outposts depend on your own subject matter and preferences for working, 
but they have to be places where people interested in your subject 

congregate.  

You might find effective outposts in:  

Facebook fan page  

Twitter accounts  

Forums that deal with your topic  

Photo sharing sites like your stream on Flickr.com  

Video sites like your channel on YouTube.com  

Bookmarking sites like StumbleUpon.com  

Networking sites like LinkedIn.com  

Specialized niche sites like those run on Ning.com  

 

Really, there's no limit to the number or type of outposts you create.  
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At your outposts you might post links to content you've published at your 

hub. But you'll also contribute content to the outpost sites, too. Outposts are 

used for:  

listening to what others in your niche are doing  

building authority by contributing expert tips and answers to questions  

testing ideas for marketing or for your next projects  

networking with other people and influencers in your niche  

growing your online profile  

creating links back to your hub  

 

Remember to link to your hub at every outpost. These links create the 

connections that people will use to travel back to your hub. On Twitter, for 
instance, the link will show up in your bio, and that will be the first place 

people click on to find out more about you when they've been intrigued by 

one of your postings. 

 

 9 REVIEW/CATCHUP  
Hello everyone! How are you doing?  

If you have any problems or comments, I’d love to hear from you.  

We have one last week to finalize our work. I will be presenting lots of information this 
week, but very few assignments. This week, let’s catch up and ask questions.  

So, here’s a little review:  

1. WEBSITE: Your landing page, your HUB.  

a. Wordpress  

 

If you didn’t have a website before the class, do you now? If not, why? If yes, where?  

You can always use Wordpress.com to make your website and even to use it as a practice 
site until you are ready for something bigger or more personal. Wordpress has some great 
templates and it’s become the main “go to” website building program in the world.  
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This this is all way too much for you? No worries. If you must select ONE thing to work on, 
make it your website. Use easy website builders and places you can make a page with little 
more work than filling in your name and interests.  

It’s not time to trash the desk and hide in the confines of your office. With a little faith in 
yourself, and a little help from us, your classmates, you can do this one thing. Honest!  

Don’t get sidetracked by thinking, “Oh, those example sites are gorgeous, I could never do 
that.” Because that is defeatism at work. We aren’t allowed to use that type of thinking as 
writers, and certainly not in any other part of our lives!  

I have a beginner Wordpress site at Wordpress.com at http://alleypat.wordpress.com. It’s 
nothing fancy. I used part of a picture I took in The Netherlands years ago as my header (I 
play with Photoshop a bit and will be happy to help you with yours if you wish, but changing 
headers is not a requirement), and then just put some stuff up. If you look at the bottom of 
the screen, the theme style is called “Structure” and there’s tons of themes (templates) 
available. But you don’t need any of them to get started.  

Blogger.com  

LiveJournal.com  

Google Plus plusgoogle.com  

Notice that Wordpress is free for their “basic” service, which is perfect for those just starting 
out with websites. If you are ready for more, Wordpress charges $99/yr (that’s about $8.36 
a month) for more custom work and space. This is OK (I only charge $3.00/month, $30/yr 
and use Wordpress more than any other website building program) but look around 
because you can find some places cheaper, however, you need to check on how much work 
YOU are expected to do vs the site provider.  

To download Wordpress to your site, use Wordpress.org. Most web hosting services have 
Wordpress and other programs with automatic installations.  

(BTW, I boycott GoDaddy.com because I can’t stand their sexist ads. As if I’m gonna be 
swayed by a female Nascar driver (to use the most recent one) with unzippered leather 
almost down to her navel. I’m not a prude (I’m a child of the 60s after all LOL) but there are 
just some things I use my tiny power of choice to not choose.) (And no, I’m not against 
Nascar, I used to be a pit monkey for my Dad when he raced locally.)  

b. Blogger, LiveJournal, Xanga, etc. <- Are blogging sites that some use as their one and only 
webpage. While this is OK at first, for someone who has no books published, no articles to 
share, etc., I don’t  

recommend it as your one and only site forever and ever. Blogger  
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especially, though, is good to use until say you are published and your publisher provides a 
website for you, or says, “Hey, upcoming bestselling author, get a real website.” LOL. I like 
Livejournal the  

best, but that’s just cuz I’m fond of how they operate and I’ve been  

with them a heck of a long time. Lots of authors use Blogger, too, so it’s just up to you what 
you want to use. Play with a few and see which ones feel best. You can even create a 
Google+ page.  

Whichever one you might use, no worries, you can always incorporate it later into a bigger 
website (like I have done at  

www.pathauldren.com or as Candy has done at www.candacehavens.com ).  

 

2. SOCIAL MEDIA:  

a. Facebook: everyone who writes should have a Facebook account. Start simple. Follow the 
instructions. What is your Facebook account? Mine is “alleypat.” Let’s “friend” each other 
and start practicing writing on our “wall.”  

b. Twitter: every author needs a Twitter account. You don’t have to tweet every day. Once a 
week or less is fine until you get used to it, or you got a book ready to promo. One of my 
Twitter accounts is “@PatHauldren” Let’s find each other and make use of our ability to 
network right here and now . A little practice never hurt!  

Susan Orlean, New Yorker journalist and author of The Orchid Thief, looks at each platform as a 

different kind of party. “Twitter is a noisy cocktail party, with lots of chatting and quick 

interactions, a kind of casual free-for-all,” she says. “Facebook is a combination high school and 

college reunion and therapy group. Google+ I haven’t figured out yet.”  

c. LinkedIn: LinkedIn is used more for business purposes than social purposes. An author 
needs to be found here as well. You can find me as “Pat Hauldren.” Come link up with me 
and let’s get started.  

d. StumbledUpon: If you don’t have this, not a big deal, but it’s a neat little site that let’s 
people “stumble” or find or explore other sites with their stated interests. It’s a good option 
to have on your website, and you might do some stumbling yourself as you browse the web 
to get your name out there.  

e. Reddit: is a site that is gaining popularity. It’s kinda what it says, “Read it.” It’s another 
way for people to use a subject or topic to sort through the mega-news on the web.  

f. Digg: another shared content provider and a popular one, so once you get comfy with the 
“big  
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3,” this is the one to use next. Well, this and StumbledUpon LOL.  

g. Quora: Another organization site.  

h. Pinterest: A very new place that is taking off. Not something you might use right away, 
but might be a good place to put up your book covers as it’s image-based instead of text-
based. Check it out, it’s visual, I’ll say that for it LOL. But I find it takes up a LOT of my time 
as I’m getting to know it. I particularly liked this one: “Women in Planetary Science” page in 
memory of Susan Niebur. You can read more about her at blog.pinterest.com.  

i. tumblr: Another sort of “StumbledUpon” site. Everyone is trying to get into the 
Facebook/Twitter madness that has hit the web. At tumblr (small ‘t’) you “share” stuff 
(reblogging) and/or you can use it like a blog. It’s quite popular and one you should put on 
your list for later. People are finding new ways to organize their news, and these sites really 
help (or distract, take your pick ).  

j. Youtube: This is one I have on my “to do” list. I keep saying, “I’m gonna make a video for 
my classes,” and “I’m gonna record an audio-story for my website.” Have I done it? No. My 
bad, my very bad. Youtube is a great way to get content on your website and promote your 
books/writing. People will watch ANYTHING, believe me, ANYTHING. And the more 
outrageous, silly, fun, weird, interesting, whatever, the more of THAT, the more popular it 
is. However, it doesn’t mean you have to debase yourself. Just enjoy what you do. And 
there’s tons of stuff there for people to peruse. There’s a ton, maybe check out Clive 
Cussler’s interview, or the interview of Yann Martel, or the book trailer for Leviathan by 
Scott Westerfield (love it LOL).  

 

Convinced yet? Remember, when we began this course, I said “one step at a time” and if 
you must take one and only one step for now, make a blog/website. Why?  

“Scout Analytics found that of the various social media sources fans made FIVE times as many 

visits to the site by referral links from audience members’ blogs as compared to audience 

members’ Twitter, Facebook, or LinkedIn referrals.” Read more: http://bit.ly/x5AOvX  

Because….  

Why are we reviewing this information?  

Because it’s important. (I could say it’s what this class is about, but that’s too obvious ). 
It’s important to us as writers to have at least some basic understanding of the internet and 
how we can use it to our advantage (besides playing games and chatting with our BFF ).  

How do others use social media?  

Allison Winn Scotch, author of the bestselling Time of My Life and the forthcoming The Song 

Remains the Same, says, “I think Facebook users get annoyed if you post too many status 
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updates, so I’m careful to only post at most once a day, and more realistically, a few times a 

week.”  

John T. Edge, food writer, columnist for The New York Times and author of Truck Food, uses 

Twitter “like a madman” when he’s traveling. “I use it as a kind of diary to track things I saw, 

music I heard, food I ate.  

Karen Palmer, author of the novels All Saints andBorder Dogs, advises that readers are drawn to a 

writer’s voice more than anything. “The most interesting folks are those with curious minds, 

oddball insights, passion and humor.”  

Enough of the review for now. Either you’ve decided to dip your toe in the proverbial virtual 
seas of social media, or not. But remember, you are you no matter where you are. You aren’t a 
fake because you chat with people from across the world that you’ve never met in person, no 
more than you are your next door neighbor’s best friend just because you share a street and 
some grass.  

Terribleminds.com says: Open yourself to the social media experience. Don’t be one of those 
walled-garden scrod-boats who follows like, 10 people but has 10,000 followers. Put your ear to 
the ground like Tonto. Listen to shit. Pay attention. Let the sweet serendipity and weird waves of 
connection wash over you. People are each their own little rabbit-hole: grab a thread and follow it 
down into the dark, and just as you might use Pandora to discover new music or Amazon to 
discover new books, use social media to discover new people. Without people and their 
thoughts and their stories, writers are just lonely weirdos screaming into an empty closet.  

Open up. Try something new .  

Resources: Check out Mashable’s “10 Inspiring Social Networks for Writers” 


