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Course Descrption: 

 

Wanted: All Starving Artists - Promotions for Paupers Easy and economical tips for 

authors on budget. Promote your book and still have money left over to feed the family. 

 

Promotions for Paupers offers ideas and strategies for getting the word out about your 

books or even another business. From design materials to distribution, this workshop will 

help you get the most exposure for the least amount of money. No stone is left unturned 

in the quest to join the ranks of the bestsellers without selling any of your children, third 

mortgages, or robbing Circle K's.  

 

About the Instructor:  
 

Karen L. Williams aka Alexis Hart is many things, tired mostly. From her home in 

Arlington, TX she publishes and co-edits the intimate, yet well-liked Rhapsody 

Magazine. She is the proud as punch owner of the BookShelf in Grand Prairie, TX, a cute 

little independent bookstore. After only one year as the store's owner, she was nominated 

for the Publishers Weekly BookSeller of the Year (2000). Ms. Williams recently became 

involved with a new face in the industry, Echelon Press, where her romantic comedy 

LOST AND FOUND will be the launch book. She currently has several books in print 

with Domhan Books, with a few more up her sleeve. She is also proud to announce her 

participation in a beautiful anthology, ROMANCING THE HOLIDAYS, Vol. 1 from 

Elan Press. Her contribution is a Halloween time travel entitled Devlin's Wicked Wish. 
 

 

Introduction 
 

Thank you for joining me for my Promotions for Paupers workshop. Chances are, if you 

are here it is because you have something to sell (or are planning on it in the near future) 

and you want to get the most exposure for the least amount of money. If you have 

questions about anything I insert during this workshop you can e-mail the list or e-mail 

me privately. If you have something else to offer please do so privately so if I have it in 

another section you won't steal my glory. <LOL> If I don't have it included elsewhere I 

will do so and give you credit. So lets get going. 

 

There are five basic places to promote yourself and your book. 

 

1. Internet  
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2. Bookstores  

3. Media (television & Radio)  

4. General Public (+ Libraries) 

 

I have listed these in the order in which I think they are most important. Your idea of 

their value may not be the same as mine, so you need to develop your plan according to 

your priorities. Flop them around as you see fit. Promotions for Paupers is similar to a 

diet. It may not work for everyone, but there should be something that might work for 

anyone. 

 

I will be breaking down the above five topics and offering tips and comments, but before 

I do that I need to bare my soul in order to make a point. 

 

PROMOTE YOURSELF first then your book. 
 

I know that many of you think you already do this, but ask yourself how you do it? We 

all hang out in libraries and bookstores, but what do we do and how do we look when we 

are doing it? 

 

When I sold my first book I set off on a my mission to spread the great news. I packed up 

the kids I was babysitting one Saturday morning (pretend they are your kids) and I 

headed to the mall. I was wearing shorts and a top, and I had briefly introduced my brush 

to my hair, but they didn't hit it off all that well. 
 

So off I go, kids in tow, and a smile on my face. By the time we got there the kids were 

wild and I was frazzled. I scurried around the store picking up a few purchases to butter 

up Sally Salesgirl and Betty Book buyer and made my way to the counter. In 

conversation I ask her to look up an ISBN and she kindly did so. The kids started fighting 

and I fussed at them while trying to hear the salesgirl. So she finds my book and says, 

"Sorry, none in stock." 

 

I smile again and go on to explain that I know and I am the author. I fuss at the fighting 

kids again before explaining to the gal that I would like them to order a few copies for the 

store. I further explained that I could do a signing or two. since I was local. One of the 

kids escaped, I chased, caught, and returned to the counter to find the salesgirl had slid 

my purchase to the side and had moved on. They still do not carry my books, and I have 

never been invited to do a signing. 
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This may not seem like it would happen to you, but please be aware that your first 

impression is of you and not your book. I've explained to you what not to do, so here's 

my tips on how to make it work for you. 

 

1. Fly solo. Leave the kids and the spouse at home or send them to the food court or 

another section with explicit orders not to find you, you'll find them. 

 

2. Dress for success. When you step into a store or wherever as an author, make that 

person stand up and take notice of how good you carry yourself. Smile, neatly pressed, 

etc. You are taking the first step to building an image that will follow you through your 

career. If you look scruffy and unkempt, they will assume you write the same. 

 

3. Know your contact. Call ahead and ask the name of Betty Book buyer or the store 

manager. Make your greeting warm and always offer a handshake. You are a professional 

and people won't know it if you don't show it. 

 

If you look successful and you feel successful, then it will greatly increase you chances of 

success. 

1. Internet  

Graphics 
 

BANNER ADS 

Banners are a simple and inexpensive way to promote your site, yourself, and your book. 
There are numerous sites that offer free Banner Exchange programs. A banner is a small 

graphic that gives a limited amount of information. You can click on the link below for 

an example of a banner. 

 

http://www.blairwing.com/echelon.gif 

 

Banners are generally 468 X 60 pixels. Banners are very simple to design. If you have the 

most basic Paint Shop or Paintbrush program you can do this. Or you can find a small 

graphic company who can design them for under $40.00. I find most of my information 

by doing a simple www.google.com search (keywords - Banner Exchange) 

 

Once you have your banner designed contact everyone you know who has a site and offer 

http://www.blairwing.com/echelon.gif
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your own exchange. You can easily insert a banner on your link page in lieu of a text 

link. 

 

GRAPHIC ADS 

Similar to the banner ad is the graphic ad. Design yourself a logo and insert it in a small 

box for the same purpose as the banner. Many online magazine or specialty sites sell 

graphic ad spaces for a minimal fee. If you do your research you can find places that will 

exchange a graphic ad for an article or work of fiction. This will serve a dual purpose. To 

see an example of a graphic ad visit the following link. 

 

http://www.bobwsmith.com/120x60echelonani.gif 

 

You should have a signature designed as soon as you hit the Internet. Tell people who 

you are and what you do. Please keep a few things in mind when working on the Internet. 

Not everyone has the same system as you, so what you see on your screen may not be 

what someone else gets. Simplicity is the best approach if you are beginning. When 

designing your signature, make it as concise as possible. When you add the link for your 

site, I don't recommend using HTML coding. 

 

Example: HREF="http://... this does not always appear as http://, often you get the 

jumbled version that makes it difficult for the novice to decipher your actual URL. 

 

If at all possible use your own domain name so you can simply add 
www.karenlwilliams.com. It is also a good idea to spell out your address, web and e-

mail, should someone have a problem with the link. Most people want immediate 

gratification and will not take the time to search out your address if it is not right there. 

 

Here are mine (or some of them) 

 

Bookseller: Karen L. Williams, owner Have you been to The BookShelf? 

(www.txbookshelf.com) Publishers Weekly Bookseller of the Year (2000) Nominee 

 

Author: Karen L. Williams (www.karenlwilliams.com) Lost and Found, Echelon Press 

8/01 

 

Editor: Karen L. Williams, Editor/Marketing Echelon Press Publishing 

(www.echelonpress.com) The Next Step In Publishing ... Now accepting submissions 

http://www.bobwsmith.com/120x60echelonani.gif
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Generic: Karen L. Williams (www.karenlwilliams.com) Arlington, TX Hearts Through 

History invites you to step back into the Early 20th Century! Join 

http://groups.yahoo.com/group/HHRW20thCentury 

Online Workshops and chats 
 

ONLINE WORKSHOPS AND CHATS 

This is a fabulous way to get a captive audience who has no choice but to absorb all of 

your shameless ploys at promoting your upcoming releases and signing events. If you 

were not participating in this event you would not know that I am taking part in a very 

special Holiday Anthology called CURSED COMES CHRISTMAS 

(www.karenlwilliams.com/CCCExcerpt.html) that is being published in November 2001 

by Echelon Press. You also would not be privy to the fact that I am co-authoring this 

unique book with Pamela Johnson (http://pjohnson.homestead.com/homepage.html) and 

Blair Wing (www.blairwing.com). 

 

There are any number of places and organizations who offer online chats and workshops 

for readers and writers. I am certain RWA can offer a list of some kind for this. You can 

even sponsor you own chat sessions and workshops via a specially designed list serve 

(explained later). If you volunteer to do one of these events, I sincerely doubt anyone 

would tell you no. Pick a topic you are good at share the knowledge. Not only are you 

giving back, but you are building the trend in self-promotion. You tell three friends, then 

they tell three friends, and so on, and so on. 
 

ONLINE INTERVIEWS 

Don't be afraid to toot your own horn. Search out the places and volunteer to do 

interviews. Many places seemingly only do interviews with A-List authors and the better 

known mid-lists, but I would wager, they simply don't know the rest of us are out here. 

Nervous about pushing yourself? Design an online version of your press release and mass 

submit it via e-mail to every site that does interviews. If you send out 100, chances are 

ten will respond favorably. You can write the press release in third person and offer 

yourself for contact. You are out NO money and the worst that might happen is they send 

a polite note saying they have a full schedule. In this case you try again when you win or 

final in the next contest or sell another book. Eventually they will interview you to make 

you go away. <G> 

http://groups.yahoo.com/group/HHRW20thCentury
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You can also interview one of your fellow authors in exchange for his/her interview with 

you, then you can both begin an interview/article page on your respective sites. I am 

currently available for interviews. <G> 

 

Website, Author Quotes, and Links 

 

When I tell people that the Internet is their best tool for inexpensive promotions, I get all 

kind of responses. My least favorite is, "Oh well, how will that help me, mine is a real 

book not electronic." 

 

Let me clarify something up front. A book is a book, electronic, paper, or audio. No 

matter what the format, your book deserves the best promotion it can get. The Internet 

offers you unbelievable opportunities for a very small amount of money. The exposure is 

ongoing and worldwide! 

 

Tip: ALWAYS spell out your address somewhere in plain site so people can still find you 

in the event of a broken link. 

 

There are numerous things you can do, but I will share the most effective ten that I have 

found. These are in no specific order. This section is split up in several notes. 

 

PERSONAL WEBSITE  

It is never too soon to set up a personal website for yourself. Let other readers and writers 

get to know you as you build your career. The site need not be to fancy at first. Main 

"Introduction" page: Karen L. Williams - Romance Author. Add a short note of welcome 

and maybe your covers and I always add a photo. It helps viewers identify with you as a 

person. 

 

Bio Page: You have no limit on how many words you use, but keep it relevant. Who you 

are, what you do, and even what you are working on. You can also include affiliations 

and awards relating to your writing career. 

 

Works In Progress Page: Give a snippet of what you are working on, you can even offer 

updates on submissions and rejection/acceptances. Include any awards or contests you 

won with your writing. I strongly believe this offers credibility as an author. It shows you 

are serious and striving. And trust me, there are editors and agents who check out 
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websites. 

 

Your Favorite Links: Share the places you research and find educational value. By giving 

viewers a reason to come back to your site, you are increasing your exposure and 

familiarity. They will come back to see if you have sold anything yet. You can add 

anything else you want, but I urge you to keep it writing oriented. 

 

AUTHOR QUOTES 

This is a simple and free way to promote yourself. We all have friends who have sold 

books or short fiction. Offer to do an author quote for them. You get to read a free book, 

and when they post your quote, they will post your name and the title of your book. 

When these are posted online they can make your name and title a hot link to your site. If 

you are really ambitious you can set yourself up as an associate on one of the online 

retailers and have a pre-designed link to the page on that retailer where they click and can 

immediately purchase your book. Take it one step further and allow yourself to do one 

quote per month and add a link to your site for authors to contact you. If you have already 

filled your allotted slot, be polite and request they contact you for their next book. I know 

we are all busy, but we all read one or more books a week. Next time make it a 

promotional tool. 

 

LINK EXCHANGES 

Link exchanges work pretty much the same as banner exchanges. Some use banners and 

others simply do a text link. If you and all of your writer friends exchange links and each 
of you posts the list on your separate sites, consider how many different people will view 

your link and more than likely check it out! The same research process pretty much holds 

for Link exchanges as Banner exchanges. 

 

There are so many other things you can do on the Internet to promote your book, but 

theses are the most common and inexpensive methods. Most of these will take very little 

time from your writing schedule and the great majority of them are free. 

 

Some of these may sound simplistic, but I am always stunned by how many people who 

are not aware of many of these methods. 
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Message Boards and Lists 
 

MESSAGE BOARDS 

Most people do not see the message boards as much more than a place to put off actually 

writing. LOL You can use the message boards with your e-mail signature to promote 

books. You don't have to visit every day, but perhaps every other week or so go and post 

a quick note letting readers and writers know you have a new book coming out. Most 

boards have a set of rules and will allow this, but if not then post a note about a book you 

read and make sure your signature includes your release information. It's a bit devious, 

but it works! 

 

ONLINE LIST SERVES 

As much as we may curse Yahoo for its numerous glitches, I find that it has the most 

effective offering of list serve services. Anyone can go and start a list group. Once you do 

this, you can hold your won chat groups in your own room, you can post images on the 

groups main page, you then have a forum that you can either encourage discussion or set 

up so only you can post (a monthly newsletter ). I encourage you to do newsletters if you 

enter a lot of contests or contract pretty regularly. This will keep your readers and fans 

informed and eager for more news and upcoming releases. 

  

2. Bookstores 

Now that we have the traditional methods out there, lets talk new techniques.  

1. Panel Chats with other authors.  
2. Book Signings  

3. Drop Ins. 

 

IS it up to the bookseller to seek you out and offer you the opportunity of a lifetime to 

sell hundreds of copies of your books? Absolutely not. As a bookseller, we don't have 

time for that. Especially chain stores. The volume of customers in their stores is 

staggering. Am I sticking up for the Superstores? No way! My store is in a dinky little 

town, all by itself, dealing with an overabundance of fixed and low-income families. Why 

am I telling you this? You ask. Because this is something you need to take into 
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consideration when going out and promoting. 

 

If you go into a small town don't expect to sell 50 books. You will find far more success 

if you go into it with the intention of gaining new readers. Don't just go and do a signing. 

Call your local bookseller and ask if they would be willing to sponsor a one hour 

workshop on "How to become a romance author." You don't have to be multi-published, 

shoot your book doesn't even have to be good (though it wouldn't hurt). You just have to 

have the courage to go and sit in a room of strangers and tell them about the incredible 

journey you've had getting to that point. Share the names of your favorite authors who 

have helped you learn POV or the RWA chapters you belong to locally. Encourage them 

to consider doing something they've obviously already considered. They will be intrigued 

and they will buy your book out of gratitude. 

 

Go with another group of authors and encourage the bookseller to only order 5 or ten 

copies of your book (this approach works best if you plan local events), but essentially 

you are building a plan. For your first book you and one other author go. You sell five 

books. The next book comes out, you add another author and the bookseller is still so 

pleased with the last event, she orders ten books. After a couple of books, it has become 

an anticipated event and the community begins to look forward to it. See how the whole 

thing has snowballed? Voila! 

 

Now what about actual booksignings? These do tend to work better in the larger stores. I 

hate doing signings alone, and well-I don't. I am a chatterbox and if there is not a buffer 
between me and the public, I'm gonna make a big jerk of myself. So I try to do the few I 

do in pairs, or small groups. Find a few authors who have books not exactly the same as 

yours. The theory behind this is to bring new readers into the fold. Say you have a 

category author, an contemporary author and a historical author. You all swap books 

before hand so you can recommend them with honesty and enthusiasm. Candy Category 

reader comes up and is going to scurry off with only the category title. The author of that 

book says, "Oh wait, you should try this contemporary. I loved it." She gives her reason 

and then the reader decides to try them both, then you both pipe up and sing the praises of 

the historical. "Nice of pace, great heroine, before her time, etc..." There you have her 

hooked and she leaves with three books and a new adventure to pursue. That's what we 

offer right? New adventures. Goodness knows we are all living them, while we try to sell 

our books and become fabulously rich and adored. 

 

One other thing you can do that is pretty inexpensive is to keep little trinkets on hand to 

pass out when you go to the bookstore. My next book is called LOST AND FOUND, 
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coming from Echelon Press in August 2001. The catalyst for the romance is a big 

loveable dog that can't seem to stay clean or dry. Now, I had to work to find the perfect 

gimmick for my book, but we did. I am attaching a business card, with my cover (printed 

on my own home jet printer) and stapled to that card is a small bag of four little pieces of 

multi-colored dog bone shaped candies. It's not much and they were dog cheap(heehee), 

but it makes a statement and when people read the book they will get an extra little kick 

from the candy. Keep these little things in your purse or bag and when browsing the racks 

and you see my book, say something clever like, "Oh that's my friend, Karen's book. 

Great writer." Pull out the treat hand it over and finish up with, "This is my next book. I 

think you might enjoy it. Have a great day." No pressure, just a friendly gesture. I do 

suggest you use not edible gimmicks in this last case. May people are nervous about food 

from strangers, but a cheap nail file, maybe a little inexpensive keychain you get get from 

any number of places. It's all promotion! 

 

Now generally speaking about working with bookstores, I urge you to protect your 

independent bookseller. They care if your book sells. Just because a store is small and out 

of the way does not mean it won't do its part to promote you. In fact, the smaller stores 

often have more devoted and trusting customers. If you win the bookseller over, you can 

let her win the readers for you with her support and enthusiasm. They love the attention 

and in return will go the extra little bit for you. 

More on Bookstores  

There was a time not so long ago that the only thing you found in a bookstore was a book 

with paper pages. Those days are fast disappearing(thank goodness). The literary industry 
ahs evolved into so much more. Brick and mortar stores are now carrying audio books, as 

well as electronic books. Some more than others, but we have made great progress in the 

last five years. This section pertains to every author who has a work of fiction, non 

fiction, etc, with an ISBN. If it has one of those pesky numbers , the bookstore ad better 

be your friend. 

 

There are a number of tools to use when dealing with bookstores. There are your three 

traditional tricks. 1. Bookmarks 2. Flyers 3. Galleys 

 

Now, first off, everyone uses bookmarks. There are many places you can get them 

printed in good quality, full color, double-sided, and glossy. This can cost anywhere from 

$100.00 well into the thousands, depending on the quantity. Well sure, who wouldn't 

want Leland Burbank standing in all his glory on their bookmark to sell their new 
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historical novel? I know I would, but honestly folks, I can't afford a couple hundred 

bucks to send bookmarks to stores to compete with thousands of other authors who have 

done the same. I love bookmarks as much as the next guy, but as a bookseller, I get 100-

500 bookmarks per week in my store. I see about 50 customers. You do the math! 

 

I know there are authors who put one of their own marks in when they send out their 

books or go to sign them? No disrespect meant, but why? If you do that then they already 

have your book. Now if you use a different cover than the one you are sending this is 

okay, but still. Why not co op with a fellow author and swap bookmarks. Call it a 

bookmark exchange! Remember where you heard that first! 

 

You and ten fellow authors each start a group where you send ten f your bookmarks to 

each of them and they do the same. When you do promo mailings for your books you will 

be sending your book and promoting their book as well. The bookseller you send this to 

is getting double the material instead of redundant material. I hate to break the news to 

you, but rarely do your bookmarks hit the public in a major chain or super store. Their 

counter space is used to promote their own store and events. I know, it's cruel and unfair, 

but its life. I have a basket in the back room of my store that has a ton of bookmarks that 

never made it to the shelf. I admit that sometimes I have to toss some, but I try not to. I 

have recently begun doing Internet orders and I tuck a few in with the orders when I ship 

them, so there is hope. But chain stores will not do this. Survival of the fittest! If you feel 

strongly about sending them, then do them in quantities of five or ten. It's not much, but it 

does increase your chance of being seen. A stack of 100 bookmarks is very intimidating 
for a bookseller. That is pressure for us. Flyers are great for independent stores for 

maximum coverage. I have plenty of wall space and when I get anew flyer I find an 

empty spot and tack it up on the wall. I have even encouraged a few authors to have 

posters specially made and sent to me. I have an Eloisa James wall. Flyers are great if 

you hand deliver them. If you mail it, I almost guarantee you , a sales gal with no buying 

ability or care for your hard work will glance at it and file it with junk mail. Yup, I speak 

the truth. Consider how many flyers a Waldenbook store manager gets on a daily basis. 

OY! 

 

Hand deliver flyers! Take them to your store and put it in the manager or buyers hand and 

introduce yourself. Take it one step further and do a co-op flyer. Find two or three other 

authors who live in other states, but have books out when you do and do a multi-author 

flyer. You can each distribute 10 or twenty to the stores in your area and triple your 

coverage. Take flyers on vacation with you and meet booksellers in the cities/states you 

visit. If your book is set in North Carolina and your cousin lives there ask them to take a 
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few and hand them out for you. Another good tool for reaching bookstores is Romantic 

Times. Call and ask them for an author packet. There is information on distributing via 

their Bookstores That Care network. By taking them yourself, you also help the 

bookseller put a nice face and charming personality with their efforts to handsell your 

book. I know I am much more eager to handsell books when the author takes time to 

contact me and let me know they care if their books sell. 

 

Galleys. Have you priced the cost of a galley lately? Sheesh. Now, if you are fortunate 

enough to find a publisher who lives in a money bucket, then God Bless you. However, 

many of us have sold to small press pubs or electronic pubs who are pretty darn stingy 

with galleys. When you go to the local Office Max and copy and bind your own, you are 

looking at $15.00 - $25.00 depending on the length of your book. Now when this comes 

out of your own pocket, it hurts. So here is my suggestion. Research your choices to send 

galleys. Call the stores and ask them straight out. I'd like to send a galley for an advance 

review quote, can I count on you for a quote. Often they will say, Yes, we will send it 

when we are done, in which case you provide a SASE (this is also a subtle form of guilt-

you send a stamp they will send the review back so you don't waste the money). 

Sometimes they will say, "Well we'll read it and if we like it we'll suggest it to our 

customers." In this case, I'd say save the galley and just send an excerpt or promo 

materials. Use the galleys for stores known to follow through. 

 

If your book is sold in electronic format, search out the review sites and online 

bookstores that allow you to submit your galley in a file transfer. They do exist and that is 
free! Simply follow the same rules, with a nice note of introduction and a follow up with 

a thank you. When dealing with bookstores, the impression YOU make on the store staff 

will determine how well your book sells there. Trust me!  

3. Media 

I will tell you now, this is my least favorite aspect of promotions and it will most likely 

be a short section, but it is not to be ignored. There are three forms of media you need to 

consider. 

 

Television Radio Print 

 

Television Advertising covers syndication (for the icky rich) and hometown cable (for the 

comfortable). Television can be used in a couple different ways. If you have the money 

(and most paupers don't) you can call any marketing or advertising department o nearly 
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any station and buy air time. Don't plan on sending your kids to college after this. Not all 

that practical, but there are options. You can send press releases to the stations and pray 

for the best. Now this may seem like a long shot to some, but honestly many of the late 

night shows, early AM shows and even some mid day news shows will feature locals 

who have something to share. If you hope to catch the eye of some rogue producer who 

has six minutes to fill in a show, you had better have something pretty dang good to 

share. Now you are sitting there thinking that the sale of a short contemporary is nothing 

to get you on television, but there are angles. Have you participated in a fund raising 

event? Have you devoted a portion of your royalties to some charity? Don't be afraid to 

tell people that you are supporting the community with your writing. Any contribution is 

a worthy one. The key is to play it up and still get some attention on your book. 

 

The easiest way to do this is to produce a generic press release and fax it to every 

television station within 50 miles of your house, cable and broadcast. Plan a charity event 

with a group of authors and each of you donate a percentage of your profits to a special 

community charity. I fear this may sound mercenary, but if you are working for a cause it 

is all for the good. You will benefit and so will the charity. 

 

If you send a press release to the television station telling them you and five other authors 

are signing your books in a local MacDonald's and donating 10% to Ronald MacDonald 

House, your chances are good that the news crews will come! Perhaps even coordinate 

with the MacDonald's to promote the event, little cost to you, HUGE exposure, 

community support and maybe even free lunch! 
 

Get to know the hosts of local cable shows and let them know that you are available to 

fill in if they need a "fluff" piece or if they have a cancellation. Send the press release, 

follow up, and then keep in touch. Every time you win an award, sell a book, participate 

in an event, send a press release. If you don't like the hosts you have be your own. 

Research the benefits and availability of doing your own Public Access show. You can 

contact your local cable company and get the specifics on how to do this. Doing this 

allows you to do what you want. Promote yourself and your friends. Imagine it!!! 

 

Radio is not nearly as frightening, but the same tactics apply. Find out whom to send the 

announcements to and then put them on the fax machine speed dial. Call in to the 

morning shows and get to know the DJs. Here is a little thing that happened to me a few 

months back. 

 

I adore John Tesh. (Stop laughing) I think he is a wonderfully talented musician and I 
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find his music to be soothing and more than a little inspirational. So when I wrote my 

first book (MOONLIGHT FOR MAGGIE) I listened to his Music in the Key of Love CD 

over and over. Well here in Dallas we have a morning show, Kidd Kraddick (KISS FM 

106.1) and they are a bit bizarre at times. A year or so back, a DJ name Big Al (who 

owns a limo service) kidnapped John Tesh. I was appalled (okay a little amused, but JT' s 

my musical hero so I was appalled. So a few months back, JT comes to town and they 

kidnap him again. Okay, this time it's funny as heck and I decide I am going to call in try 

to talk to John Tesh. I never get through when I want to win money so I had no chance. 

 

Guess what? I get through! The intern asks what I want, I tell her she puts me through to 

the crew and John Tesh. So in the middle of my asthma attach and my babbling hero 

worship I get to tell John Tesh that his music helped me write my first book. They asked 

who I was, what I wrote, where people could get my books. EVERYTHING! Then they 

tried to get me to read a love scene while John Tesh played a keyboard in the 

background, I was too hysterical to do it, but it got me FREE publicity in my community 

for my books. 

 

Moral of the story, TALK ABOUT YOUR BOOK EVERYWHERE! Most radio stations 

have message boards, talk about your books and the music that helps you write. Post 

notes and sign with your e-mail signature. You may get free airtime if they find your note 

of interest and read it on the air. They may even be intrigued enough to ask you to visit 

the show or call in to talk about your book or writing. It's a long shot, but it's also free! 

 
The Media is a little easier to break into. There are several forms. Newspapers, 

magazines, leaflets, community newsletter, etc. These places also take press releases. 

There is no guarantee that you will get noticed, but you won't know if you don't try. I 

have had several articles written about me since I bought my store and each one I try to 

get them to focus a lot on my writing and my books. 

 

If you do a signing notify the papers, big and small, and request that they send out a 

photographer. Find a way to make the event as unique as possible. Dress in theme 

clothes, charity event, someone famous to make a guest appearance. Do whatever you 

can to make your event special. If you win a different contest three weeks in a row, then 

you should be sending out press releases three weeks in a row. Every time something 

happens add it to the release and send it out again. 

 

You can also write an article about your self and submit it as a freelance writer. This is 

another way to buddy up. Find a partner and interview each other. Out it into article 
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format, add a photo of you BOTH and submit it to the newspapers. Even if they choose 

her as the topic you still get the byline and always add your own bio with it. Make sure 

you research the proper department to submit this kind of material to and then get going. 

 

Another way to promote yourself is to become active in your community. Volunteer one 

night a week to a literacy program. I know this takes time, but it also makes you 

newsworthy. Press release reads...Local first time author gives back to the community by 

working with Adult literacy! Who wouldn't want to talk to you? 

 

I know that most of this section seems more like I am teaching you to plan events and do 

charity work, but each time you do this, it makes you newsworthy and you ARE 

promoting yourself. Once you do these things, that cost little to no money, you are getting 

your name out there and making a difference at the same time. 

 

The most expense you will incur on this type of promotion is your media kit (printing, 

copying, and postage). But make sure you make it worthwhile. When you send something 

to an editor or producer, make it unique and interesting. Let your sense of humor shine 

through, let your unique views shine. These are the things that will intrigue them and 

ultimately get you noticed. 

 

Here is a challenge for you. Many of us are electronically published and cannot seem to 

overcome the hesitancy of the consumer. What if each of us wrote an editorial piece or 

submitted a possible feature article to our local newspaper? With this kind of national 
exposure, how could the public not take notice? I know Microsoft and the handheld 

companies all get coverage why can't we? Hey, we're interesting! Karen L. Williams 

www.karenlwilliams.com Lost and Found 8/01 www.echelonpress.com 

**Editor/Marketing Echelon Press www.echelonpress.com Now Accepting Submissions! 

From the Heart RWA  

4. General Public 

This is the part of the workshop that most people miss out on. I am not sure why, but 

authors and publishers tend to overlook the common Joe. What do readers do? They buy 

books. What do retailers do? They buy books? Do we have to coax them? No, we don't. 

Librarians buy books. It is second nature. What about the non-reader? What about the 

person who only has a limited amount of time to read and there never seems to be 

anything around when they do? I am going to give you five tools to use to reach the 

person you would least suspect as a reader. 
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1. Business Cards  

2. Flyers  

3. Stickers  

4. Answering Machine  

5. Labels 

Business Cards 
 

Lets start with the business card. What do you put on it? ·  

Name - Author · 

Contact Address (A P.O. Box is a good idea to prevent predators) ·  

Title of Current release ·  

Web Address ·  

E-Mail Address 

 

It doesn't matter what order, as long as you get it all on there. You can buy any number of 

inexpensive software packages that format for you; all you have to do is fill in the blanks. 

Don't bother with fancy graphics or designs, just get it all on there. 

 

Now where do you put them? This is simple. Everywhere. You give them to everyone 

you meet. You drop them in the buckets in stores and restaurants offering free gifts and 

meals for the drawing. Why you ask? I'll tell you why. 

 
Restaurants - I went into a restaurant to have lunch one day and the boyfriend said, hey 

get out a business card and win us a free meal (he's not cheap, just frugal) anyway. A 

month goes by and obviously I have not won. One day I get an envelope in the mail and 

there is a punch card. "Thank you for entering our drawing. Even though your name was 

not chosen as a winner, buy five meals get one free." Simmer down, I have a point! There 

is this nice little letter and attached to the letter on a sticky note is a handwritten message. 

"I saw your book title on your card and would like to know more." It said she was the 

Asst. Manager and asked me to ask for her next time I went in. So I took a book with me 

next time and asked for her and she bought my book right then. 

 

Keep in mind that several people read and handle those cards when selecting and digging 

out the cards. It is CHEAP promotion. 
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Leave a card on the table with your tip. Write a note on the back. "A tip for you-try my 

book!" Add an extra dollar tip and maybe it will encourage them to support you as you 

are supporting them 

 

Grocery Stores - You see woman reading a book in the store and looking indecisive. She 

is impulse buying. Now chances are your book isn't there, but you are and so is your 

business card. Hand her the card, invite her to order your book when she gets a chance 

and tell her you'd love to know what she thinks. Don 't stalk her, just say your mind and 

move on down to produce. 

 

Laundromats - People who go in to do their laundry have time on their hands. You can't 

leave your book there, but you sure can hang a card on the bulletin board. Chances are 

someone will read it while they are waiting and possibly think they might order it so 

when they come back next week they won't be so bored. Ask the attendants if you can 

leave excerpt booklets on the counters. 

 

Bookstores - Most stores have some kind of community bulletin board. Tack a card up 

there and go back every week or so and put up another. You're already there buying 

books so make it a business visit. 

 

Libraries - This is kind of sneaky, but not illegal. When you go to the library, stick a card 

in a couple of books. Especially books similar to yours or with the same subject (regency, 

western, etc). The next person will come along, see it and we always read what isn't ours. 
Put a clever little saying on it. "If you liked this one, you love mine!" 

 

You can put a business card in the hand of anyone. They are small, unobtrusive, non-

threatening, and inexpensive. Office Depot runs a generic B/W card around $12.00 for 

1000. Use your imagination and go wild. 

 

Flyers 
 

Flyers work much the same as business cards in regard to where you can place them. 

Contact large companies who offer employee bulletin boards. Some of your friends may 

have jobs where the employees have a lounge or their own locker room. Contact Human 

Resources and ask if you can bring one by. Most will agree. 

 

Libraries will often allow you to post a flyer provided you don't mention selling it. You 

can simply include the cover, your publisher, backlist, ISBN's stuff like that. 
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Do tri-fold flyers/brochures and ask small novelty shops to let you place them. It always 

helps if you offer to supply the clear acrylic holders. When doing a flyer or brochure, add 

a photo of yourself. It is very exciting for someone to recognize a celebrity in the library 

or store, even if they don't know who you are. Once they see your face, you become a 

friend. 

 

Make your kids put them on the cars in parking lots when you are shopping. For this you 

can do a half page flyer and get two per sheet. The best place to hit with these are small 

stores, drug stores, Eckerds, Walgreens, places like this. Their selections are limited and 

you are offering a variety to a probably frustrated reader. 

 

Co-op with fellow authors. Find authors who are going to different conferences than you 

and distribute each other's flyers. Most conferences are small in number and there is little 

expense in mailing 50 - 100 flyers to another state to increase your geographical 

exposure. 

 

I am not big on flyers, you are limited as to where to send them. If you feel particularly 

bold, take a page out of the phone book each month and send flyers to random addresses. 

This is a stretch but I know people who have done it and received positive responses, not 

large, but some.  

 

Stickers/Labels  

One of my favorite things to use is the sticker or label. You can out a sticker on darn near 

anything. I mentioned earlier about the trinkets. Find small inexpensive items that you 

can buy a dozen or so at a time (a great place for this is the Oriental Trading Company - 

search for it online). You can get these items in quantity and add a sticker advertising 

your book. When you go to the grocery store, give one to the clerk. She might just speak 

to you and not bruise you tomatoes. Once you have made your business card and you sell 

another book, print a sticker and put it on the back, double duty and you can sticker in 

small quantities so as you add to your list you can use new stickers. 

 

What's on your address label? Should be your name, your address, your web address and 

if you have room, your book title. If you have family labels, make a sticker for the extra 

info. Put these stickers and/or labels on every piece of mail you send out. Bills, 

invitations, letters, everything. Take a minute and think of how many people will look at 

that envelope. And just to make sure, put a business card on the inside. These things 
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work. I swear. 

 

I sold a book to my former mailman's wife because he saw my label on everything I 

handed him. I also got a call from a girl who got my card when I stuck it in with my 

electric bill. No opportunity should be missed when you have such inexpensive ways to 

spread the word of your success.  

 

Answering Machines 

Oh yes! This is one of my brilliant ideas (okay, fine someone has probably already done 

it, but they haven't told me). This is what should happen when someone calls your house 

and your not home. 

 

"Thank you for calling the home of romance author Karen Williams. I'm unavailable to 

take your call right now, but after you leave your name and number please call your local 

bookstore and order your copy of MOONLIGHT FOR MAGGIE. Have a great day!" 

 

You can make your message simple or unique. 

 

"Thank you for calling the Smith home. If you order my latest release The Windy Day by 

Annie Author, I'll call you back." 

 

Use your imagination and have fun. If you change your message often, people will call 

back just to see what's new.  

  

 


