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Self-Publishing 

Day Nine 
 

M: Beginning marketing; Y: You; V: Your Virtual Presence 
 

You’ve made it!! You should now be all set to publish your ebook, if you haven’t already. You’ve gone 
from having a fantastic book on your computer to being a published (or published again) author. Break 
out the champagne!! 

In this lesson I’m going to talk about marketing. DISCLAIMER: I don’t know what works! No one does. 
What I’m going to tell you about here are the basics that every author should know.  

tl;dr 
• Start with a great, enticing product 
• Have a website 
• Get your name on every social media site you can think of and then be ever-present on one or 

two. 
• Get reviews 
• Have an advertising budget and try to stick to it 
• Learn from what others are doing and having success with 
• Write your next book. 

 

The Details 
Start with something great 
I think I’ve said this a few times before (am I repeating myself too often?), but the best way to sell your 
book is to have a great book. Make sure that it is the best book you can write and it’s presented well—
great editing, fabulous cover, enticing book description. 

Your first and best piece of marketing is your cover. It is the first thing people see and it is that which will 
make people click to see what the book is about—because we do judge a book by its cover.  

Once a potential reader has clicked on your cover, they’re going to read your book description, so it has 
to be enticing. I prefer book descriptions which tell me what the book is about (you’d be surprised by how 
many don’t do that!). It needs to excitement me and entice me. I need to be intrigued by your main 
character(s) and want to know more about them. This is a lot to ask of 100 words or so!  

To help me think about what to write in my blurb, I use this worksheet which I created from a blog I read 
by Mark Edwards (an author and writer of book descriptions).  I find it really helps me structure my 
description.  

Your Website 
Is having a website ever not a good thing? Even my son, who is not a writer, when he graduated from 
college and was looking for a job realized that he should have a website so that potential employers can 
find him and see what he’s up to and what he’s done so far in his life. Why wouldn’t you have a website? 

Wordpress is easy to figure out and there are even easier alternative such as Wix, that make it easier than 
ever to put together your own website. Just put it up and make sure you get a URL (web address) with 
your author name before someone else grabs it. If you aren’t yet published, put up pretty pictures—
perhaps of your characters. Put up a paragraph about the book you’re writing. It doesn’t matter what you 

https://www.dropbox.com/s/k8pd2gm55asjvaz/Blurb%20Writing%20from%20Mark%20Edwards.docx?dl=0
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put up as long as it looks professional and gets your presence out there. Also, don’t forget to have a bio 
and where on social media you can be found. Readers want to know who you are and how they can 
interact with you. 

Reviews 
Before you even publish your book, you’ll need to send it out for review. The traditional publishing houses 
were really good at this, sending out plenty of ARCs to reviewers of all sorts. Now it’s time for indie-
authors to emulate them and do your best to send out as many ARCs as you can to as many bloggers and 
reviewers as you can. That does mean trolling the internet for blogs about your genre. It does mean 
finding lists (there are a ton of them – I’ve even got one of bloggers and reviewers: Click here to take a 
look at it). 

It would be best and easiest if you’ve already got a relationship with some bloggers before you send them 
your book to review, but even if you don’t, just be nice and follow their submission guidelines. Now, you 
cannot be guaranteed a good review, but hopefully you’ve written a book good enough to get at least a 
somewhat good review. The key is that readers buy books based on what others say about them. Having 
reviews is essential to getting sales. 

Blog Tours and Guest Blogging 
This is a great way to get your name out to new audiences. If you can arrange your own blog tour from 
friends, do it! If you can’t, go with a tour company—there are a number out there. It will take a bit of time 
and some money, but it can be worth it if they get you on good blogs (personally, I haven’t had a lot luck 
with a professionally done blog tour, but I’ve heard of others who have. The key is to get on blogs that 
cater to your potential readers). If it’s within your budget, it can’t hurt! 

Blogging and Newsletters 
Blogging is a great way to gain followers. It’s best if you blog about one general topic and you must post 
regularly. If that is once a month, that’s fine. If it’s once a week, excellent! Make it the same day of the 
week every week so that readers know when to expect a new posting from you.  

Newsletters are a terrific way to gain followers and keep them. I send out my newsletter once a month on 
the 15th of the month. My subscribers know this and can expect it. Because of that my open rate has 
been as high as 60% (average open rate is about 25-30%). Give away things (Amazon gift cards, copies of 
your books, and coupons for your new book—this doesn’t have to cost you money) in your newsletter. I 
always include not just the news of what I’m working on or whether I’ve got a new book coming out, I 
also include a vignette or a part of a short story. My newsletter subscribers look forward to receiving my 
newsletter because they know they’ll get a free story with each one. 

As an incentive to get people to sign up for my newsletter, I give away a free book to those who sign up. 
This is done all the time by authors. Yes, you’ll get some people who will just sign up to get the free book, 
but maybe you’ll hook them with that. If you’re looking for how to distribute a free book, look to either 
Instafreebie or Bookfunnel. They’re both good ways to give away a book safely. One note, though: with 
the new GDPR (European law regarding privacy) anyone who signs up for your newsletter to get a free 
book must know that they are signing up for your newsletter. Also, do be sure to have a double opt-in: 
this is where people sign up for your newsletter and then receive an email asking whether they truly 
meant to sign up for it. They have to click a button to say yes they do want to receive emails from you. If 
they don’t do this, you can be found in violation of the GDPR and fined thousands of dollars. ��� 

Once you have those people on your mailing list, don’t forget to engage with them. Ask for feedback (in 
the form of clickable links) in your newsletter (I ask for people’s opinions on things—and easy yes or no 
question in the form of click here if you think yes, click here if you think no. The link creates an email in 
which they can elaborate on their thoughts and is then sent to me.). Ask them to sign up to be a beta 

https://1drv.ms/w/s!AsJrK9VGQh0i5Xbm0fZOE_MgY1G8
https://www.instafreebie.com/
http://bookfunnel.com/
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reader for you if you need them. Email them special notices of your book going on sale or when you’re 
going to release a new one. Give them special privileges just for being on your list. They’ll appreciate it all 
the more and be less likely to unsubscribe. 

Advertising 
It is generally acknowledged that advertising on the sides of websites is not a very effective use of limited 
marketing funds. Please correct me if I’m wrong, but that’s what I’ve experienced. 

On the other hand, being on a website such as E-reader News Today (ENT), Ebookhounds, Book Goodies, 
Ebook Soda, or one of many, many other such websites which advertise free or reduced priced books can 
help a great deal. They cost between nothing and $50+, so think about your budget before you invest in 
one of these advertisements. One note – there is a new website where authors can advertise for free that 
is growing by leaps and bounds. It’s called Sassy Girls Book Expo (don’t be put off by the name it’s not just 
for girls or women, it’s for anyone looking for a great read of any genre). They also review books, which is 
really nice! 

Of course the goldmine of these is Bookbub, but it’s very difficult to get a spot in their mailing. They’re 
also incredibly expensive. The easiest way to get on their list is to offer your book for free—please only do 
this if you’ve got other books in the series. If you’ve only got one book it makes absolutely no sense to do 
this as you won’t see any residual sales from it. Offering your book for .99 will work too, but it does make 
it slightly harder to get in. (From my personal experience, the past two summers I’ve had a book accepted 
when I offered it free. Both times they were one book in a series which resulted in over 25k downloads of 
the free book and sales of the other books in the series lasting for a few weeks after the advertisement in 
Bookbub. I earned twice what I spent on the ad, making it well worth the price.) 

Create a book funnel: If you’ve got more than one book in a series, give the first one away. Yes, it may 
sound counter-intuitive, but if put the first one free or set the price at 99 cents people will be drawn to 
the low price and give it a try. If they like it, they’ll buy the next book.  

One word about PR firms and Personal Assistants: There are PR firms which specialize in helping authors. 
They can be good or they can be predatory. Please be careful and be willing to get out the moment you 
think they are taking advantage of you. I’ve tried a number of different firms—some were hired just for 
one book promotion (a new release) and did one job for me and that was the end of our association (that 
works very well), and one I hired on a monthly retainer. They promised a list of services for a monthly fee. 
After four months, they hadn’t delivered on those promises and when I called them out on it they 
disappeared and stopped all communication with me. This was a firm that came highly recommended by 
a friend! So please be careful!  

Personal Assistants, or VPAs (virtual personal assistants) are a great way to have someone do the tedious 
task of filling in forms for ads or even posting to your social media sites. Some have experience and 
creativity to put together Facebook ads—especially the graphics, which can get difficult. If you have the 
money to hire one, ask around for recommendations. There are lots of people who are doing this work 
now and it can be a great way to get your advertising done. It can also be a great way to empty your 
wallet for little or no return, so, again, be careful. 

And finally, sadly, Amazon is slowly becoming a “pay to play” sort of place where if you pay for Amazon 
ads they will give you more exposure and your books will sell better. Luckily, you can run an add for as 
little as $5 a day, and frequently you don’t even spend that much because you pay per click.  

http://ereadernewstoday.com/
http://www.ebookhounds.com/
http://bookgoodies.com/
http://www.ebooksoda.com/
https://sassygirlsbookexpo.com/
https://www.bookbub.com/ebook-deals/latest
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Metadata 
Metadata is a word I’m sure you’ve all heard. It is the keywords or descriptors of your book. It’s how 
search engines (like Amazon) make it so that people can find your book. At KDP you have the opportunity 
to put in seven keywords (which can also be phrases, by the way, not just single words).  

When a reader types into the search bar on Amazon.com searching for a book similar to yours, you want 
your keywords to match up (or come close to) what they’re typing.  So, for example, if a reader is looking 
for an Arthurian romance, I want to be sure that my book Air:Merlin’s Chalice comes up on the first page 
of books they get, therefore, I’m going to put that phrase, “Arthurian romance”, as one of my keywords. 
The neat thing is you can figure out what to put in your keywords by typing in to that search bar yourself 
and seeing what comes up. 

Metadata and keywords are a really hot topic right now thanks to the new Amazon ads which you can 
buy. There are courses and books you can buy on how to find just the right keywords for your book. I 
haven’t tried any, but it might be worth a look. 

Find out what others are doing 
… and don’t be afraid to steal their ideas. If they worked for one person, it may work for you—although 
not always, so don’t get angry at the person whose idea you stole because their marketing trick didn’t 
work for you. 

Connecting with other authors is a vital part of this business. You can learn a lot by just listening to the 
chatter on numerous Yahoo loops and on the Kindle Boards. Join them and listen in. You’ll learn a lot! 

Join a group of authors 
You’ll find them on social media or at a local writer’s group. They are a great resource for learning more 
about the business. There are a number of writer’s groups on Facebook. You can join one that is based on 
locality (your local writer’s group, who may meet in person once a week or once a month); based on 
genre (even subgenres such as Paranormal Romance or Cozy Mystery have their own groups); or interest 
(I recently joined a group on Facebook—that also has a website with tons of great information on it, but 
you have to pay to get access to it—that started out helping authors with their marketing efforts, but has 
expanded to all sorts of help: people post their book descriptions asking for help writing them, etc. If 
you’re interested, I wrote a blog post on the importance of community and linked to my new group.) 

Another way to become an active member of a group of authors is to find someone (or do it yourself) 
who is putting together an anthology of stories (either short stories or sometimes even full-length fiction) 
with other authors. 

Going to writing conferences is a great way to meet and network with other authors. Even readers 
conferences are terrific because there are lots of other authors there as well. It’s hard for a writer who is 
shy to just go up and chat with someone, but give it a try, it can’t hurt!  

 

And, of course, the best marketing advice you are going to get anywhere is to write your next book. The 
more books you have to offer, the more you will be read (and more money you’ll make). The more 
frequently you publish, the more likely it is that people will buy your books (they won’t have time to 
forget you and it helps with the Amazon algorithms too). 

Finally, don’t worry that you don’t know how to market your work or your marketing efforts aren’t 
working the way you’d hoped they would. Even the JA Konrath, a huge name in the indie-publishing world 
(in case you haven’t heard of him) posted a blog on what to do if your sales slump (ie, how to market). 

https://meredithbond.com/community-because-its-important/
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Everyone is working hard at this and failing spectacularly. All you can do is throw what you’ve got against 
the wall and see if it sticks. 

Best of luck! 

 

Y:You and V:Your Virtual Presence 
 

tl ;dr 
• Readers want to know who you are and where they can find you. Don’t make them hunt you 

down. 
• Your identity. 
• Pennames and your safety and that of your family. 

 

The Details 
Your identity 
Who you are, as I’m sure you know, varies by who’s looking. If your child is looking at you, you’re Mom or 
Dad, a person who knows everything (or just about) and who looks funny in the morning when you first 
get up. They know you, intimately. Your spouse knows you just as well, if not better. Your best friend 
probably knows you pretty well, and acquaintances, depending on where they know you from, will only 
see that one side of you, be that of neighbor, fellow parent, fellow church-goer, whatever. 

Your readers want to know you are as well. The great thing is that you are in complete control of which 
you they see. They can see a part of the real you—that which you choose to reveal—or they can see an 
entirely new person that you create. (Who’s going to know that you’re lying? You’re a writer! –unless, of 
course, you say that you’re from Australia, but actually you’re from Mississippi, have never been to 
Australia and don’t know the first thing about it, then they might catch you in your lie. Or they meet you 
in person and that adorable Southern accent you have just doesn’t translate that well into a fake 
Australian one.) I would recommend that you stick close to the truth, but you don’t have to be spot on. (I 
tell people I live in Washington, D.C., the fact that I live in a suburb of the city isn’t going to make a lot of 
difference. And currently I’m living in Europe. I don’t have to tell people where.) 

You should have two versions of your biography: a long one for your website and shorter version for the 
back of your books and to post at retailers. How much of the real you you put in there, is naturally, 
entirely up to you. One word of caution, however, that unless your family has specifically and consciously 
(that means that your four-year-old probably doesn’t really have the ability to make this decision) agreed 
to being named in your biography, you should leave out their real names. 

I would also suggest that you to be as unspecific as you can about where you live – you don’t want any 
nasty surprises on your doorstep or watching you as you go about your life. Use your common sense 
when revealing yourself on-line and in the back of your books. 

Which brings us very nicely to… 

Pennames 
A lot of authors hide their identity behind a pen name. This can be done for any number of reasons: to 
keep themselves or their family safe; so that it doesn’t impact another job/occupation; or even reader 
expectations. (That’s one of the reasons why I chose my pen name – readers expect writers of Regency 
romances to be or at least sound as if they could be British. My very ethnic-sounding real last name 
doesn’t fulfill that expectation, Bond does.) 
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The hardest part about having a penname is hiding your real one. It actually takes a lot of work to 
completely hide your true name. I fail at this frequently when I post on Facebook and forget that I’m 
posting as my real self and not my alter-ego. 

One thing you might want to keep in mind when you are choosing a penname is whether you’ll 
remember to answer to it. I know of a number of authors who choose a name completely different from 
their real one. That’s great at hiding their true identity, but are they going to turn around when a fan on 
the street calls out their pen name? Is Jane going to turn around when someone calls out Susan? For this 
reason, I chose a first name that is very similar to my real name. My nickname from birth has been Merry. 
It’s not my legal name. But many people who are called Merry are named Meredith (I’m not), therefore I 
chose Meredith as my penname. It’s close enough that I knew I could easily answer to it. Be sure to pick a 
name you’ll answer to. 

There are more social media outlets than ever before. At times it can be downright overwhelming. You 
don’t know where to go; where to have your presence felt. It would be impossible for anyone to be 
everywhere all the time. The best thing to do is to test each one out, see how comfortable it feels to you 
and then stick with the one you know you’ll visit and post to regularly. 

Here is a run-down of your options: 

Facebook 
This is one of the most widely used forms of social media. It allows people to easily hold conversations. 
Postings with pictures or videos are more likely to come up on your friends’ timelines, though. 

You can (and should) create an author page where readers can “Like” your page. This is a nice way to 
communicate with your readers and have them follow you if you’d like to try to keep your personal 
account separate from your professional activities. Posting to your author page every day is a great way 
to build up an audience and work the FB algorithms to get your posts shown to more people (the more 
people who “like” what you post, the more people will see it). It’s easy, now, to schedule your posts in 
advance to make the process easier. (I schedule a week’s worth of posts every Monday or Tuesday so that 
I can not have to think about it, but I do need to check my page every day to respond to any comments).  

Do be sure that if you have an author page, but do not only post “buy my book” requests—they get really 
old, really fast. Engage with your readers. Tell them about your day, what you’ll be doing this weekend, 
what you’re watching on tv or at the movies and ask for them to respond with little tidbits about their 
lives as well.  

The other nice thing about Facebook is that you can join groups there. There are groups of authors where 
you can share information and ask questions of other authors. There are also groups where you can share 
news about a new release and put in links so that readers can click and buy your book. Please note that 
these groups are not the same. If you are going to advertise your book on a group page, please read the 
rules first to make sure that promotion is allowed. 

For privacy’s sake, be sure that if you post about your children that you don’t actually name them—most 
people have nick-names for their kids: Kidlet#1, TinyDancer, etc. 

 

Twitter 
This is a great medium for announcing things or putting your opinion out there. I think of it as shouting 
out into the void. There are some people who are going to hear you – those who happen to be looking at 
Twitter at the same time that you post, and others who won’t. If you tag your post, it’s more likely that 
more people will see it when those interested search for posts with that tag. 
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Some people do hold conversations on Twitter through direct messages, but it is less common than on 
Facebook (where you can just reply easily to a post). 

You can also post pictures and videos to Twitter to get noticed more easily. 

Pinterest 
This is a visual medium of pictures. People create “Boards” where they’ll post on a certain topic. It’s great 
if you’re a visual person. You can create a board of book covers, hair styles, yoga moves, or how you’d like 
to update your kitchen. Whatever it is that strikes your fancy and you think others might enjoy looking at 
as well. 

Like on Facebook and Twitter, you can follow people and will follow you back. 

Instagram 
This is also a very visual medium. It’s where users post pictures and others can respond to them or save 
them to look at again. If you enjoy taking pictures, this is a great place for you be. A lot of authors are 
using Instagram right now. They post pictures and some only post ads. You need to decide how you want 
to use the medium and works best for you and your followers. The key to Instagram is to tag your 
pictures (those are the hashtags: #writersofinstagram, #place where you took the picture, #what it’s a 
picture of, #amreading, and #amwriting are also popular).  

Goodreads 
Yes, Goodreads is a great place for authors to hang out, if you know where you can do so—most of 
Goodreads is just for readers. Some groups don’t want authors participating. Some groups are designed 
for authors allowing them to post advertisements for their books or find reviewers. 

Be sure that you have an author account on Goodreads and post your books. Beyond that, you don’t need 
to do too much there, unless you want to. Remember, though, that Goodreads trolls are notorious! 
People can be vicious. So tread lightly and be prepared for the worst. 

Tumblr 
Generally, younger people (20-somethings) hang out on Tumblr. It’s also a more artistic community than 
Facebook or Twitter. There are a number of writers there as well, though and you could very well get 
involved with really interesting people. 

Google+ 
Some say that more men visit Google+ than women. I don’t know if this is true, but I do know that it is a 
more visual form of social media. Posts with pictures are viewed more than posts without. It’s also, 
apparently, a dying outlet. Fewer and fewer are visiting, so know who is there before you fully devote 
yourself to it. 

Google+ also has communities which is a great way to get to know other writers or advertise your book or 
your blog (if you blog). 

LinkedIn 
Like Google+, LinkedIn has a number of groups of authors where you can easily learn and share 
information. Generally, LinkedIn is for making business connections and networking, but it can be a great 
place to post your blog or what you’re working on as well. 

   Social media outlets come and go with frequency—remember Tsu? It lasted for about a month before it 
was overrun with porn—honestly! So find where your readers are, where your friends are, and post there 
frequently (every day if possible).  

   Good luck! 
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            Merry 

 

P.S. I think I would be remiss if I didn’t tell you here how you can follow me on these sites!  

   I am most active on Facebook. I’ve got two pages: my author page 
(http://facebook.com/meredithbondauthor) and a page associated with my teaching and formatting 
(http://facebook.com/anessabooks).  

   I have a presence on all other social media as well, although I don’t post there regularly, except for my 
blog which gets automatically posted to all of my accounts. 

Twitter: https://twitter.com/merrybond  
Pinterest: http://www.pinterest.com/merrybond/  
Instagram: https://www.instagram.com/meredith_bond/  
Goodreads: https://www.goodreads.com/author/show/847484.Meredith_Bond  
Tumblr: https://www.tumblr.com/blog/merrybond  
 

And don’t forget to invite people to follow you on Amazon and Bookbub!  

Amazon: https://www.amazon.com/Meredith-Bond/e/B001KI1SNE  

Bookbub: https://www.bookbub.com/authors/meredith-bond  

And sign up for your newsletter whenever and wherever you can! 

Newsletter: http://meredithbond.com/subscribe/  

 For more information on me, my books and for access to my weekly blog (I post every Sunday on writing 
and self-publishing topics) please visit my main website: meredithbond.com. For information on my 
coaching and editing services, I have a subdomain: servesyouwrite.meredithbond.com.  
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